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Foreword 

1:evision viewing now occupies more of a child's time than that spent 
either at school or in direct interaction with parents. Research has shown that the 
amount of time varies with both the type of family context, with some families still 
refusing to allow their lives to be dominated by the set in the corner (Edgar & 
Crooke, 1976) and with the type of child, low self-esteem children using the set 
more and more as a prop or protective envelope from a hostile world (Edgar, 
1977). 

We also know that television does influence behaviour, despite the methodo
logical problems of separating out TV influences from other factors that affect 
behaviour. Advertisers do not need to be told about esoteric communication 
research because television effectiveness is reflected in direct sales increases. 
Those of us who like to sneer at American 'family' shows such as 'Happy Days' 
might be surprised to learn that when 'The Fonz' took out a library card, library 
subscriptions and usage skyrocketed in the US teenage population. Television can 
be a force for good. In fact the research of Dr Don Roberts (1981) at Stanford, 
California showed that the best school achievers are often also quite high TV users. 
So the relationships are complex and we need to challenge the simple assumptions 
about the crassness and hann of TV (Comstock and others, 1978). 

We need, in addition, to look closely at the way people make choices about 
how they spend their family time. They are never merely passive reactors to what 
is there . Writers such as Riley and Riley ( 1951), Maccoby (1954), Hazard ( 1967), 
Himmelweit (1966) and Katz, Gurevitch and Haas (1973), argue that people 
actively 'use' the media in order to obtain 'gratifications'. They argue that people 
adapt the media to their needs rather than being influenced directly by the media. 
Edgar (1975) contends, however, that even this approach is misleading. It assumes 
people are aware of their needs and ignores the way needs may be 'manufactured' 
within the social structure. The 'uses and gratifications' view thus plays into the 
hands of mass media organisations by agreeing that the audience is getting 
something it wants. Television and radio may 'function' as an escape for house
wives and tired workers, or as a substitute for excitement, but this tells us little 
about either causes or effects. 

This suggests that the study of media effects should be made from a 'reality 
constructionist' stance. Children, like adults have already formed some views of 
'reality'. It is not simply that they use the media to gratify certain needs. Rather, 
they react differently to the content of media programs on the basis of their 
previous socialisation and their current viewing context. They have already 
constructed an image of reality so the reality shown by the media will be inter
preted in the light of that pre-existing world view. They will also react differently 
in terms of how their parents and peers mediate the content of what is shown. 
Sweeping condemnations of media violence, for example, divert attention from 
the central issue, which ought to be to teach those most vulnerable to media 
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influence how to 'read' its content more effectively. As I have written elsewhere: 

In this sense the media are legitimaters, rather than creators, of the current social 
order. They give pride of place to people with high status: they give low status people 
no place at all, orelse cast them as victims or outcasts. Ifthat is the way the world is, 
the media hold out little prospect that anything might change ... Filtered through the 
lens of commercially controlled media interests, women look stupid and inferior and 
families appear normal , well-adjusted, happy and affluent; violence is acceptable and 
seems to emanate from individual deviants rather than the nature of the social system; 
and strikers are irresponsible wreckers of the legitimate social order. 
(Edgar, 1980:265,267) 

Media content is therefore of interest as a starting point from which to 
examine influence on people's lives. What people see will not 'explain' why they 
behave as they do, but it will indicate some of the socially constructed blinkers on 
how they may interpret the world outside and the meaning and value of their own 
more private family lives. 

The Institute of Family Studies had to consider the media precisely because 
they are such pervasive forces in family and community life. We were not 
interested in doing media studies in the tradition of mass communication research. 
B ut we were interested in patterns of family communication and how the mass 
media may influence or reflect such interaction patterns. The idea was suggested to 
me by Or Patricia Edgar that one 'angle in' to studying family communication 
patterns might be to focus on the way different families structured their lives 
around the television set. Few studies previously had looked at how families 
interact when the television set is on; they simply assumed that it, or radio, 
curtailed family talk, reduced interaction and interfered with parent-child com
munication. As the only study of families without television (Edgar & Crooke, 
1976) had shown, time use and the range of family activities varied enormously, 
and the absence of television did not always mean increased family interaction -
it often involved more private cultural activities. 

Thus, in the Institute's original Seven Year Research Plan, I built in a 
proposal to study family communication via the use of media in the home, for the 
year 1982-83. In broad tenns, the plan was as follows: 

'Study 7: Communication within the Family (1982-83) 

While every study carried out will have produced data on internal family processes, 
this project will take a concentrated look at different family styles. It is suggested at 
this stage that we might tackle this via the impact of television and other media on the 
home, through in-depth observation of daily life in a sample of families of different 
types. Time available for 'talk', mealtime habits, conflicts over decision-making, 
value choices, attitudes to public affairs, entertainment, minority groups, etc. could 
all be studied via this 'media' focus. It may be possible too, to develop this project on 
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a cross-cultural comparative basis. Those conducting the research would have to be 
expert in the area of media effects, using Institute staff as assistants, so 1982-83 is 
planned to allow a total effort on what could be a unique study of the family. 
(Institute of Family Studies, 1981: 11 ) 

Or Don Stewart was later appointed to the Institute and asked to take on the 
detailed design work for this study. There was at this point no plan to study the 
'content' of television programs but rather to develop a unique ethnographic study 
of family communication as it focused around or ignored various mass media 
inputs. 

Then in July, 1981, Professor J ames D. Halloran, Director of the Centre for 
Mass Communication Research at the University of Leicester, UK, wrote to Or 
Patricia Edgar of La Trobe University, Melbourne inviting her to participate in a 
cross-national study on 'Mass Media and the Family'. Originating from the Prix 
Jeunesse Seminar organised by the Bayerischer Rundfunk, West Gennany, the 
study was to involve analysis of all television output for a one week period in 
England, Denmark, Hungary and other countries where suitable researchers could 
be found. Or Patricia Edgar had just been seconded to set up the new Australian 
Children's Television Foundation, so suggested that the Institute of Family 
Studies might be interested in conducting the Australian study instead. Because its 
focus was so heavily on the way in which family life was portrayed on television, 
the Institute's Board of Management agreed that this would fonn a useful back
ground study to the broader 'Communication Within the Family' project being 
designed. 

The cross-national project convened by Professor Halloran had reached the 
point of drawing up a broad check-list of content analysis categories and an overall 
framework for the study. 

It was agreed that the main aim was to discover what images of family/ 
families and family life are being portrayed by television. The questions addressed 
would include: 

• What is television telling us about the state of family life in our society? 
• What is it saying about the autonomy of the family vis a vis public institutions? 
• How far is the family represented as being self-sufficient in resources to solve its 

own problems, or as being dependent on outside assistance from the wider 
kinship network, the community or public agencies? 

• How are marriage and divorce portrayed? 
• What does television tell us about the relationships between the generations, 

about parent-child relationships and the process of maturation? 

In addition, it was agreed that attention would be given to how the family was 
portrayed in different types or categories of programs (e.g. the news and current 
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affairs versus comedy, drama, special children's programs, etc.) and to the 
presence or absence of conflict within these programs (Halloran, 1982). 

Since time was short (the agreed week for taping all TV programs being 20-27 
September, 1982), Dr Stewart had the difficult task of translating vague content 
categories into more detailed content coding schemes. Because Australian tele
vision has more channels per city than some countries have in total, we at first felt 
the task would be more manageable if we taped only Australian-made programs. 
Fortunately, the European team convinced us not to restrict our focus in this way, 
and every program regardless of origin was taped for that week. As Dr Stewart 
indicates, there is a heavy dominance of US television content, but there are 
interesting comparisons to be made. 

As indicated above, comparisons between family portrayals in different types 
of programs, further analysis of the levels and nature of conflict shown, the way in 
which 'the family' is set within its broader social context, as autonomous or 
dependent in part on wider networks of support, how marriage and divorce and the 
place of the aged are represented, will all fonn the substance of later analyses of the 
data. 

What we have in this report is sufficient cause for alarm at the distortions 
of family life and marital roles that television producers choose to show. As I 
suggested earlier, the active verb 'choose' is appropriate in that we see what those 
who own and run the mass media select and socially construct for us. We have the 
freedom to turn on or turn off and to switch channels. But the initial value decision 
is theirs. If as the media world argues, they choose to show only what the public 
wants - the ratings being the ultimate test of their skill and of public taste - then 
we still have cause for concern. For what Dr Stewart's findings suggest is that 
television programs do not reflect 'reality', they ignore and, by so doing, demean 
the existence and value of large sectors of Australian society; they give a distorted 
picture of marriage, the family, sex roles, work, youth, the aged and ethnic 
groups, to name a few. 

It is a spurious argument that people would not watch the 'real' world, that 
what they want is an escape from the pain and boredom of everyday living, that 
programs based on 'real' family life would be boring anyway and thus not 'rate'. It 
is spurious first, because in our research on families we have found an incredible 
richness and variety and drama in 'ordinary' family life, so rich in fact that some 
stories would be seen as stranger than fiction itself. It is spurious, second, because 
the most popular programs are those which allow people 'a window on their own 
world' , which help them interpret meaning in a confusing life. And it is spurious 
too because the power of the mass media, granted by governments under public 
licence, should not be misused. In my view, people have a right not only to the best 
possible quality in television programming, but also to television content which 
heightens their ability to interpret and thus better to control their own lives. 
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The findings of this first report serve to reinforce a view I expressed rather 
strongly in 1980: 

In a society whose system of education is geared to credentialling people for narrow 
work roles rather than giving them political know-how or a comprehensive under
standing of the social structure, our media keep an uninformed public in ignorance. 
Trivial issues presented in stereotyped ways form the basis of public discussion. 
Roles are reinforced to keep people in their socially constructed places. The master 
symbols of individualism, self-blame, competitive achievement and conspicuous 
consumption dominate both news and media entertainment. The result is to drive an 
already privatized 'public' further into its private world. The values we learn in our 
homes lead us to reproduce the culture into which we were born and afford us just 
sufficient control over our own lives for dissatisfaction to remain latent rather than 
overt. Controlling the switch or turning the page are poor substitutes for having some 
say in the way Australian society runs. Australian apathy may therefore be less a 
reflection of 'couldn 't-care-less' attitudes than the result ofthe activities of education 
and the media to restrict the individual's understanding of how society could be any 
different from 'the way she is'. (Edgar, 1980:270) 

If this study can help show the pUblic, and especially our politicians and other 
decision-makers, that family life is more varied in reality than both syrupy myth 
and the sleazy exaggeration of many 'television families', it may help inform 
public debate and improve the level of official decision-making. 

Don Edgar 
Director 
17 June 1983. 
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Australia's television services 

Introduction 
About 70 per cent of Australia's 15.2 million people (1981 Census) live in the 
capital cities of the six States. The population has almost doubled since World War 
11, with 40 per cent of the seven million increase contributed by immigration. 
Some 40 per cent of this immigration increase has been from non-Commonwealth 
countries. 

Although Australia is roughly equal in size to continental USA, its population 
growth is limited due to the hostile arid inland environment. Population is concen
trated on the narrow eastern and south eastern coastal strip. Although originally 
involved primarily in agriculture, today less than 12 per cent of the population is 
directly engaged in primary industry, with the remainder divided fairly evenly 
between secondary and tertiary industry. 

Television structure 
Australia has a mixed television service consisting of a commercial and public 
service system. The commercial television system is operated by companies under 
licences granted by the Australian Broadcasting Tribunal (ABT) with such stations 
obtaining income from the broadcasting of advertisements. As at 30 June 1981 the 
commercial service consisted of 50 television stations and 102 translators (which 
retransmit but do not originate programs); of these 50 stations, 15 were in capital 
cities, 33 in country areas and two in the Territories (see Table 1). Some 90 per 
cent of the popUlation have access to at least one commerical channel. 

Table 1: Distribution of TV licences 

States/Territories Capital Country 
cities areas 

Australian Capital 
Territory 

New South Wales 
Victoria 
Queensland 
South Australia 
Western Australia 
Tasmania 
Northern Territory 

Australia 

3 
3 
3 
3 
2 

15 

Source: ABT, Annual Report, 1980-81, p.60. 

II 
6 
8 
3 
4 

33 

Territories 

2 

Total 

14 
9 

II 
6 
6 
2 

50 
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The capital city of the State of Victoria, Melbourne, has three metropolitan 
commercial TV stations, ATV-IO, GTV-9, and HSV-7, which broadcast approxi
mately 129 hours, 168 hours and 108 hours per week respectively. 

The non-commercial national television service provided by the Australian 
Broadcasting Commission (ABC) is available in 85 areas throughout the nation, 
with one station in each of the eight major metropolitan areas, and 77 country 
stations, together with 133 translator stations. About 98 per cent of the population 
have access to programs of the ABC. 

In addition, Sydney and Melbourne receive broadcasts from stations estab
lished by the Special Broadcasting Service (Channel 0/28), a multicultural tele
vision service which commenced with the 1981 amendment to the Broadcasting 
and Television Act 1942 and can broadcast foreign language English-subtitled 
programs. 

Most areas of Melboume therefore receive the three commercial stations, the 
ABC station, and the Channel 0 multicultural television service, a total of five 
stations. 

Indigenous program content 
Under the Broadcasting and Television Act 1942, as amended, there is a statutory 
obligation that, as far as possible, television stations should employ the services of 
Australians in the production and presentation of programs. However, the extent 
to which television content should be indigenous remains a contentious issue. 
Local programs are much more costly to produce, the industry needs to maintain 
its profitability, and in addition few dispute the benefits of importing the best 
overseas productions available . Yet it is argued that such considerations should not 
obstruct the development of a national programming identity and the fostering of 
opportunities for indigenous scriptwriters and actors. 

In order to promote the development of local content a points system has been 
introduced, overseen by the ABT. A scale has been created such that the total 
number of points gained during a year must not be less than the number of hours 
transmission: thus a station must average at least one point per transmission hour. 
Points are weighted according to type of program, whether it is a first release or a 
repeat, and the time of transmission. For example, a one-shot indigenous drama is 
given full points (20) when televised for the first time in a peak viewing period, 
whereas direct telecasts of sporting events score only one point. The points values 
of programs are shown in Table 2. In addition, not less than 104 hours in aggregate 
of first release Australian drama must be televised annually betwen 6.00 and 10.00 
p.m., and also at least four 'big budget specials' televised in the form of variety 
spectaculars or one-shot dramas. 





4 The television family 

Table 2: Scale of points per hour for Australian programs 

Peak time Off-peak 

1st 1st 1st 1st 
Category Release Repeat Release Repeat 

Drama one-shot - indigenous 
and other forms of very 
high quality television 
specials 20 6 10 2 

Drama series and cinema 
films - indigenous 5 2 4 

Drama serials - indigenous 5 1/2 3 V2 

Drama part-indigenous (one- 19 5 9 2 
shot, series, serials and 18 5 9 2 
cinema films) 17 5 8 2 

16 4 8 2 
15 4 8 2 
14 4 7 
13 3 7 
12 3 6 
11 3 6 
10 3 5 
9 2 5 
8 2 4 
7 2 4 
6 2 3 
5 2 3 
4 3 1/2 

3 2 V2 

The arts, education 10 5 3 

Light entertainment 10 3 5 
(including variety, tonight 9 2 5 
shows, quiz and panel shows 8 2 4 
etc.) 7 2 4 

6 2 3 
5 2 3 
4 3 1/2 

3 2 1/2 
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2 V2 1/2 

1/2 1/2 

1/2 1/2 1/2 V2 

News 5 na 5 na 

Current affairs 5 2 5 2 

Documentary 5 2 3 

Children's programs 
Children's 'C' programs 5 2 20 6 
Kindergarten programs 3 3 
Other children's programs 2 2 

Information (including 5 2 5 2 
cooking, physical culture, 4 2 4 2 
gardening, direct telecasts of 3 3 
sporting events) 2 2 

1/2 V2 

1/2 1/2 1/2 1/2 

Other Australian programs 
(including second and all 
subsequent repeats) 112 112 V2 V2 

In the year to 27 June 1981 the figures for the three Melbourne commercial 
stations reveal that all the above requirements were exceeded. 

Table 3: Australian content on Melbourne commercial TV 

1st release Australian 
Target Actual Australian 'Specials' content 

Station points points drama requirement 6-lOp.m. 

ATV-tO 6120 9837 219 hrs p.a. 7 (min. 4) 45.4% 
GTV-9 6552 8248 190 hrs p.a. 7 49.7% 
HSV-7 5302 9582 212 hrs p.a. 5 49.0% 





Conceptual framework for the study 

1: framework on which the study is based is broadly derived from George 
Gerbner's analysis of prime time television (1980) in America over the last two 
decades, but related specifically to television and family life. First, it seeks to 
show what is available for public attention and how much and how frequently 
features of program content relating to families are presented to the audience. 
Second, it exposes the emphasis or prominence of significant features of this 
program content. Third, it provides a perspective on the values and judgements 
portrayed through the action of the characters in the program content. Finally, it 
provides some insight into how Gerbner's dimensions of 'existence', 'priorities' 
and 'values' are interrelated within the structure of the content. 

The study is concerned with the symbolic world of television content, and has 
as its focus the first of two interrelated steps enunciated by Gerbner in the 
Annenberg School of Communications Cultural Indicators Project. This first step 
consists of a message system analysis, which is a content analysis of a sample of 
television programs with the aim of uncovering the pattern of representation of 
family life in the world oftelevision. The second and interrelated step, which is not 
attempted in this study, is cultivation analysis, which seeks to understand the ways 
in which exposure to television's messages influences audience conceptions, 
beliefs and behaviours. 

The study therefore seeks to uncover the 'messages' that are being trans
mitted by television about the nature of family life and family relationships, and it 
does this by means of a rigorous coding procedure designed to provide evidence of 
the collective and common features of behaviours. As a version of reality the 
media portrayal of the world is compared with 'official versions' of the Australian 
popUlation and family, in order to highlight the degree to which the messages 
about the world become distorted in the mediated world of television. 

The study proceeds from an analysis at the demographic level of all programs 
within the sampling period to a more detailed study of the portrayal of families and 
family interaction in fictional programs. This analysis of family life is centred on a 
number of areas of interest: 
• Marriage 
• Generational relationships 
• Sexuality 
• Ageing 
• Autonomy and public life 
• Work and leisure 

These themes are examined in tenns of the presence or absence of conflict. 
The notion of conflict and harmony thus provides the main focus of this stage of the 
analysis. 
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Media content - program analysis 

Analysis of all programs screened 
The sampling period chosen was the period between 6.00-10.00 p.m., i.e. the 
peak viewing hours on all five channels in Melbourne during one week, starting on 
Monday, 20 September, 1982. Thus 140 hours of telecasts (4 hours x 5 channels 
x 7 days) were recorded and subsequently analysed. The programs were video
taped, categorised by the nature of the program, and then subjected to the coding 
schedule. Only programs which exceeded 15 minutes in length were recorded and 
analysed, so news headlines, brief fillers, program previews and the like were 
excluded from the analysis. 

Some comment is necessary concerning the general background to the samp
ling period. The week sampled spanned the peak of Victorian football mania, with 
the Brownlow Medal (awarded to the Victorian Football League (VFL) player 
judged by umpires to be the fairest and best for the 1982 season) being voted on and 
presented on the Monday, and the VFL Grand Final being played on the Saturday. 
If this was not enough, the whole country was being softened up for one of the 
largest media sporting events in the nation's history - the forthcoming Common
wealth Games. There was thus a high proportion of sporting activities. 

In addition, one day of the sample week, Thursday, was Royal Show Day, a 
public holiday for Melbourne, although it is unclear whether this event had any 
influence on programming decisions. 

There were a number of programs which could normally have been expected 
to contain a high family component which were atypical during this week, such as 
'Happy Days', 'Rosa de Lejos' and 'Little House on the Prairie'. There were also 
some programs which contained husband/wife relationships and were coded as 
'family role' fiction, but which did not engage in typical family activities, e.g. 
'Hart to Hart', 'McMillan and Wife', 'Mork and Mindy', and 'Greatest American 
Hero'. 

The preliminary analysis was conducted in four steps according to the 
program content. These were as follows: 

• Analysis of the total program content; 
• Analysis of the fictional program content; 
• Analysis of programs containing family fiction; 
• Analysis of non-fictional program content. 

The second stage of analysis consisted of a more detailed examination of 
fiction programs in which family units were portrayed in a major role. 

In all, a total of 191 programs were recorded and analysed. Of this, the total 
number of fictional programs was 91. There were 55 family fiction programs -
such programs containing the portrayal of families in either major or minor family 
roles. There were 100 nonjictional programs. 



10 The television family 

Channel 
The following table shows the distribution of all programs by channel; and of 
family fiction (hereafter called 'family role') programs by channel. 

Table 4: Distribution of programs by channel 

Channel 

All programs 
'Family role' programs 

0/28 

38 
10 

2 

46 
8 

7 

37 
13 

9 

40 
14 

10 

30 
10 

Total 

191 
55 

In general, between five and seven programs (exceeding 15 minutes) were 
screened each day during the peak viewing hours on each channel. From 6.00-8.30 
p.m. programs tended to be scheduled half hourly, but from 8.30 p.m onwards 
lengthier features were shown. 

There was no particular channel which had a monopoly of 'family role' 
shows, however there was, if anything, a slight bias towards the commercial 
channels (7,9 and 10). 

Country of production 
As Table 5 reveals, a high proportion (61 per cent) of all 191 programs were 
produced in Australia during the sample period, with the USA contributing the 
next largest proportion (16 per cent). The proportion of all fiction programs and 
'family role' programs produced by Australia was much lower, with more fiction 
programs from the USA being screened during the sample period than those 
produced in Australia. Australia still produced the largest proportion of 'family 
role' programs, however the proportions produced in other countries, particularly 
the USA, were considerably higher than the proportions of the total number of 
programs telecast. 

Table 5: Programs: Country of production 

Program type: UK Australia USA Other Total 
No. (%) No. (%) No. (%) No. (%) No. (%)* 

All programs 22 (12) 117(61) 31 (16) 21(11) 191 (100) 
Fiction programs 18 (20) 27 (30) 30 (33) 16 (18) 91 (101) 
'Family role' 
programs 9 (16) 21 (38) 15 (27) 10 (18) 55 ( 99) 

Non-fiction 
programs 4 ( 4) 90 (90) 1 ( 1) 5 ( 5) 100 (lOO) 

* Any percentage error is due to rounding 
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Nine tenths of all the non-fiction programs were produced in Australia. Since 
the 6.00-8.00 p.m. period is largely reserved for newscasts of 30 to 60 minutes 
duration, and in addition since current affairs/magazine type programs are typi
cally telecast during prime time, this high proportion becomes understandable. 
Indeed, as Table 7 below reveals, almost 25 per cent of all programs telecast 
during the sample period were news or current affairs/political magazine pro
grams. Clearly the high proportion of all programs produced in Australia has been 
inflated due to the sample period selected - a more accurate figure may be 
indicated by the fiction and 'family role' programs. 

Target audience 
The majority of all types of programs were targeted towards both children and 
adults. There are certain regulations guiding the screening of programs in Aus
tralia. At the weekends the period from 7.00-7.30 p.m. CG' time) is reserved for 
programs suitable for general (i.e. both children and adult) audiences. 

From 7.30-8.30 p.m. it is pennissable to screen programs of a more adult 
nature provided the classification 'PGR' (parental guidance recommended) is 
broadcast. From 8.30 p.m.-I2 midnight it is pennissable to screen programs 
which are clearly oriented towards an adult audience, provided the classification 
'AO' (adults only) is broadcast. During the week day period 'G' time is 6.00-8.30 
a.m. and 5.00-7.30 p.m.; 'PGR' time is 8.30-12 noon, 3.00-4.00 p.m. and 
7.30-8.30 p.m.; and 'AO' time 12.00 noon-3.00 p.m. and 8.30-12 midnight. 

Table 6: Target audience 

Children Adults Both Total 
Program type No. (%) No. (%) No. (%) No. (%) 

All programs 7 (4) 17 ( 9) 167 (87) 191 (100) 

Fiction programs 5 (6) 17 (19) 69 (76) 91 (101) 

'Family role' 
programs I (2) 14 (25) 40 (73) 55 (100) 

Non-fiction 
programs 2 (2) 98 (98) 100 (100) 

In Table 6 the programs targeted towards adults were indicated as AO in the 
program guide. With about one quarter of the 'family role' programs being 
scheduled for AO it is clear that a sizeable proportion of programs in which family 
roles are portrayed are intended for an adult audience. 
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Program type 

Table 7: Type of program 

All Fiction 'Fam . role' Non-fiction 
Program type No. (0/0) No. (0/0) No. (%) No. (%) 

Serial 17 ( 9) 17 (19) 14 (25) 

Series 74 (39) 57 (63) 29 (53) 17 (17) 

Feature film/ 
TV movie 17 ( 9) 17 (19) 12 (22) 

Quiz/game show 12 ( 6) 12 (12) 

Documentary 8 ( 4) 8 ( 8) 

Current affairs/ 
political magazine 12 ( 6) 12 (12) 

News 34 (18) 34 (34) 

Sports 15 ( 8) IS (15) 

Mixed/other 2 ( I) 2 ( 2) 

Total 191 (100) 91 (101) 55 ( 100) I 00 ( I (0) 

Serials and series were defined in tenns of fonnat, with a serial having a 
continuous storyline and no clear discrete 'end' to the program, and a series being a 
self contained unit with a discrete storyline which stands on its own. 

The series type of program provided the largest proportion of all programs (39 
per cent), and it also provided the largest proportion by far of fictional programs 
and 'family role' programs, and was exceeded only by news programs in the 
non-fiction programs. During the sample period there were no arts magazine or 
single play programs. Nearly two out of every five programs were part of a serie , 
with just under one in five being a news program . 

Little House on The Prairie 
GTV Channel 9 
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Program content 

Table 8: Program content by type 

Type of program 

All Fiction 'Fam. role' Non-fiction 
Program content No. (%) No. (%) No. (%) No. (%) 

Situation comedy 26 (14) 26 (29) 15 (27) 
Crime detective 8 ( 4) 8 ( 9) 3 ( 5) 

Soap opera 13 ( 7) 13 (14) IO (18) 

Western I * I ( I) 

Science fiction 5 ( 3) 5 ( 6) 
Adventure thriller 4 ( 2) 4 ( 4) 2 ( 4) 

Game show 12 ( 6) 12 (12) 

Factual 57 (30) 57 (57) 
Drama (serious) 26 (14) 25 (28) 22 (40) I ( I) 
Drama (comic) 1* I ( I) I ( 2) 

Music arts 2 ( I) I ( I) I ( 2) I ( I) 

Variety show 6 ( 3) 6 ( 6) 

Sports 14 ( 7) 14 (14) 
Youth program 9 ( 5) 4 ( 4) I ( 2) 5 ( 5) 

Other 7 ( 4) 3 ( 3) 4 ( 4) 

Total 191 (102) 91 (100) 55 (100) 100 (100) 

* = less than 1% 

Table 8 reveals that over half of the total number of programs consisted of 
'factual' (30 per cent), 'situation comedy' (14 per cent) and 'serious drama' (14 
per cent) programs. Of the fiction programs 57 per cent fell into the two categories 
of 'situation comedy' and 'drama (serious)'. These same categories contained over 
two thirds (67 per cent) of the fictional programs portraying 'family roles'. 

Character demographics 
As part of the general survey, all programs were analysed for each major speaking 
character, up to a maximum of to characters, in terms of their 'humanity', sex, 
'social' age, nationality and occupation. 

Humanity: The analysis of 'humanity' was to ascertain how frequently human, 
cartoon, humanised animal or 'other' (such as creatures from space) types of 
characters appeared. In all, 558 major speaking characters appeared in the total 
number of 191 programs. Of these, 352 major speaking characters appeared in the 
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91 fiction programs, and 206 major speaking characters in the 100 non-fiction 
programs. Some 235 major speaking characters appeared in the 55 fiction 
programs portraying family units in major or minor roles. As Table 9 shows, only 
about one per cent of all programs portrayed non-human roles. The following 
analysis is concerned with the major 'human' speaking characters only. 

Table 9: 'Humanity' of characters 

Program type Human Cartoon 
No. (%) No. (%) 

All programs 551 (99) 

Fiction programs 348 (99) 
'Family role' 
programs 233 (99) 

Non-fiction 
programs 203 (99) 

Humanised 

Animal 
No. (%) 

3 (0.5) 

3 (I) 

Other 
No. (%) 

4 (0.5) 
4 ( I) 

2 ( I) 

Total 
No. (%) 

558 (100) 
352 (100) 

235 (100) 

206 (lOO) 

S ex: The table below reveals the clear imbalance of the sexes in all types of 
programs. 

Table 10: Sex of characters 

Program type Male Female Total 
No. (%) No. (%) No. (%) 

All programs 390 (71) 161 (29) 551 (100) 

Fiction programs 221 (64) 127 (36) 348 (100) 
'Family role' programs 138 (59) 95 (41) 233 (100) 
Non-fiction programs 169 (83) 34 (17) 203 (100) 

Of the total number (551) of all characters portrayed there was a ratio of over 
2: 1 in favour of males. This general imbalance in favour of males was also clear 
when considering fiction, 'family role' and non-fiction programs, however the 
imbalance was slightly less marked. For example the ratio of males to females in 
'family role' fiction fell to 3:2 in favour of males. Some awareness at least, of the 
female role was recognisable in family fiction - males, however, remained 
clearly dominant in numerical terms in the non-fiction programs. If non-fiction 
implies some belief in the veracity of content and integrity of the communicator, it 
could be assumed that male roles are perceived as being more likely to portray 
these qualities than females. 
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'Social' Age: An imbalance was also revealed in the ages of the individuals and 
fictional characters portrayed. A fairly general categorisation of 'social' age was 
made, with individuals being classified as a child, adolescent, young adult, settled 
adult and elderly/old. As far as the estimated 'actual' age was concerned, the 
'settled adult' group covered from the late 20s to about 60 years of age. Despite the 
fact that this group includes about a 30 year timespan, the imbalance revealed in 
the table below remains remarkable. 

Table 11: 'Social' age of characters 

Adoles- Young Settled Elderly/ 
Child cent adult adult old Total 

Program type No . (%) No. (%) No. (%) No. (%) No. (%) No. (%) 

All programs 12 (2) 14 (3) 36 ( 7) 469 (85) 20 (4) 551 (10 I) 
Fiction programs 10 (3) 14 (4) 29 ( 8) 279 (80) 16 (5) 348 (I (0) 

'Family role' 5 (2) 14 (6) 26 (11) 174 (75) 14 (6) 233 (I (0) 

Non-fiction 2 (I) 7 ( 3) 190 (94) 4 (2) 203 (I (0) 

Of the characters in all types of programs there were over five times as many 
'settled adult' roles portrayed during the sample period than all of the other ages 
combined. Clearly children, adolescents and the elderly were of minimal signifi
cance in tenns of their appearances over the whole gamut of roles telecast during 
prime time, since they provided less than 10 per cent of all major speaking roles 
telecast. Even in fictional programs in which familes were portrayed in major or 
minor roles , the 'settled adult' group accounted for three quarters of all major 
speaking roles telecast. Children, adolescents , and the elderly received little better 
coverage in programs portraying familie than in all types of programs. 
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Nationality: As far as could be detennined from the programs, an indication ofthe 
nationality of the major human speaking parts was detennined. 

Table 12: Nationality of characters 

Family Non-
Nationality All Fiction role fiction 

No. (%) No. (%) No. (%) No. (%) 

Australia 281 (51) 110 (32) 88 (38) 171 (85) 

USA 116 (22) 109 (31) 61 (26) 7 ( 3) 

United Kingdom 68 (12) 61 (18) 33 (14) 7 ( 3) 
Greece 17 ( 3) 10 ( 3) 9 ( 4) 7 ( 3) 

Italy 14 ( 2) 13 ( 4) 9 ( 4) I * 
France 13 ( 2) 13 ( 4) 9 ( 4) 
Argentina 8 ( I) 6 ( 2) 6 ( 3) 2 ( I) 

Yugoslavia 6 ( I) 6 ( 2) 6 ( 3) 

West Germany 5( l) 5 ( I) 

Japan 5( l) 5 ( I) 5 ( 2) 

Netherlands 3 ( 3) I * 2 ( I) 

Spain 3 ( I) 3 ( I) 3( l) 
West Indies 2( l) 2 ( I) 2 ( I) 
Brazil 2 * 2( l) 

China 2 * 2 ( I) 

India * * 
Egypt * * 
Northern Europe 

( unspecified) * * 
Eire I * * * 
Unknown ** 2 * * * 
Total 551 (100) 348 (100) 233 (100) 203 (100) 

* less than I % 
** percentages exclude 'unknown' 

Over half of all the major speaking characters portrayed were considered to be 
Australian, although this proportion fell to one third of all the fiction programs 
screened. With 85 per cent of the characters being portrayed as nationals of 
Australia, USA and the United Kingdom, it is clear that the domination of the 
major producing countries remains. The Australian domination was particularly 
marked in the non-fiction group of programs, however, this proportion was 
considerably reduced in the 'family role' fictional programs whereas the 
proportion of every other country was increased. 
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Occupation: A fairly broad classification of occupation was used (see Appendix 1 
for details) with 10 major categories of occupation. 

Table 13: Occupation of characters 

Occupation All Fiction Family role Non-fiction 
No. (%) No. (%) No. (%) No. (%) 

Unskilled workers 19 ( 4) 18 ( 6) II ( 5) * 
Semi-skilled 10 ( 2) IQ ( 3) 7 ( 3) 
Skilled tradesmen 26 ( 5) 25 ( 8) 16 ( 7l * 
Lower range 

white collar 277 (53) 86 (27) 52 (24) 191 (95) 
Medium range 

white collar 79 (15) 74 (23) 37 (17) 5 ( 2) 
Upper range 
white collar 28 ( 5) 24 ( 8) 15 ( 7) 4 ( 2) 

Unemployed II ( 2) II ( 3) II ( 5) 
Pensioners retired 4 ( I) 4 ( I) 3 ( I) 
Full-time students 27 ( 5) 27 ( 8) 24 (11) 
Full-time housewife 41 ( 8) 41 (13) 39 (18) 
Unknown** 29 28 18 

Total 551 (100) 348 (lOO) 233 (98) 203 (lOO) 

* less than 1 % 

** not included in percentages 

As can be seen from the above table, over 50 per cent of the total number of 
major speaking characters portrayed consisted of what were broadly classified as 
lower range white collar occupations. Included in this category were managers of 
small business (less than five employees), clerks, secretaries, typists, school
teachers, nurses, salesmen, shopkeepers, shop assistants, farmers, book keepers, 
draftsmen and lower grade public servants. With blue collar workers representing 
only 11 per cent of the total characters portrayed, full-time housewives only eight 
per cent, and the unemployed only two per cent, as a 'mirror to reality' the 
reflection of Australian occupations in general was highly distorted. 

The distribution of occupations in all fiction programs was somewhat dif
ferent, with an increased proportion of medium and upper range white collar 
occupations (31 per cent compared with 20 per cent for all programs). There was 
also an increased proportion of blue collar workers (17 per cent compared with 11 
per cent), and housewives and students (21 per cent compared with 13 per cent). 
These increased proportions were at the expense of the lower range white collar 
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workers which fell as a proportion from about half of characters' occupations in all 
programs to about one quarter of characters' occupations in all fiction programs. 

As far as fiction programs in which family units were portrayed, there was, as 
could be expected, an increased proportion of full-time housewives and full-time 
students (18 per cent and 11 per cent). However, with occupations in the paid work 
force the imbalance between blue collar and white collar occupation remained, 
with 15 per cent blue collar and 48 per cent white collar occupations. 

Summary: To summarise this general analysis of character demographics 
(,humanity', sex, 'social' age, nationality and occupation) a number of clear 
trends are discernable which may be compared with national statistics to provide 
some understanding of the distortion of the image being presented to the television 
audience. 

First, there was a clear imbalance of the sexes with an overwhelming male 
bias, ranging from 2: I in favour of males over the total number of characters 
portrayed in all programs, to 3:2 in favour of males in fiction programs portraying 
family units. As at the 1981 General Census the estimated resident population of 
Australia was 7449626 males and 7477 163 females. The male world of television 
in no way reflects the real balance of the sexes. 

Secondl y , there was a clear imbalance in terms of the estimated • social' age of 
the characters. Over three quarters of all the characters in all types of program
fiction, non-fiction and fiction programs portraying families - were in the 'settled 
adult' category (ranging from about 30 to about 60 years of age). As of the 1981 
General Census the age distribution of individuals in Australia was as follows: 

Table 14: Age distribution of Australian population 

Age 

Years 'Social' age No. (%) 

0- 9 Child 2409424 (16) 
10-19 Adolescent 2615145 (18) 
20-29 Young adult 2535028 (17) 
30-59 Settled adult 5298007 (35) 
60+ Elderly/old 2069185 (14) 

Total 14926789 (100) 

As Table 14 reveals, the 30-59 year old group in fact provides only 35 percent 
of the total estimated popUlation of Australia. Children and adolescents account 
for 34 per cent of the real popUlation whereas in the world of television they 
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account for only five per cent of all roles during prime time, and only eight per cent 
in fiction programs portraying families (see Table 11). In the same way, the elderly 
or old are greatly under-represented, as is also the young adult. Not only does this 
mean that the issues, problems and dilemmas faced by individuals in these 
under-represented stages of the life cycle may be less frequently portrayed - if at 
all, but it also means that the over-representation of the 'settled adults' distorts the 
mediated view of the world to a perspective which emphasises that 'everyone' has 
the same problems or faces the same issues as the settled adult, and that these are 
the critical issues facing all. The effects of this distorted image of society on the 
individual audience member cannot, of course, be ascertained from a content 
analysis, however it is clear that there is no 'life cycle' on tslevision; there are 
invisible groups playing accompanying roles to the middle aged. 

Thirdly, some comment may be made concerning nationality. The predomi
nance of characters from an 'Anglo' background is clear, with Australia, USA and 
United Kingdom providing dominant categories. However, when the nationality 
of the major characters is broken down by television channel, the picture becomes 
even more stark, with the multicultural television channel (Channel 0) providing 
the overwhelming proportion (82 per cent) of 'non-Anglo' characters. 

Table 15: Nationality of characters by channel 

Channel 0 2 7 9 to 
No. (%) No. (%) No. (%) No. (%) No. (%) 

Nationality 
Australia II (14) 56 (55) 74 (64) 81 (57) 59 (52) 

USA 4 ( 4) 14 (12) 46 (33) 52 (46) 
United Kingdom 3 ( 4) 35 (35) 20 (17) 8 ( 6) 2 ( 2) 

Other 66 (82) 6 ( 6) 7 ( 6) 6 ( 4) I ( l) 

Total 80 (100) 101 (100) 115 (99) 141 (lOO) 114(101) 

Over three quarters of the 'non-Anglo' characters portrayed were screened on 
Channel O. This channel, known as a multicultural or ethnic service, is adminis
tered by the Special Broadcasting Service (SBS) and is authorised to provide 
multilingual television. It originated in the attempts of the various ethnic com
munities within Australia to gain some access to the airwaves. With commercial 
broadcasters generally unwilling to broadcast non-English programs, and a 
national service (ABC, Channel 2) already over-crowded, the SBS was estab
lished and commenced its television service in 1980. There is some evidence that 
the viewers are of a higher socio-economic status, and the main competition seems 
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to be with the ABC. Given this background, therefore, it comes as no surprise that 
what may appear as a wide range of nationalities in the general figures concerning 
major characters, in fact is largely limited to one channel which has a mandate to 
telecast multicultural programs. The contribution of the other four stations to an 
expanded world view was, to say the least, meagre, ranging from Channel 10 
portraying only one 'non-Anglo' as a major speaking character to Channel 7 which 
portrayed seven, and this in a country with over 12 per cent of the population 
having a 'non-Anglo' birthplace. 

Finally, there was a clear imbalance in terms of the occupations of the major 
speaking characters. Using preliminary figures from the 1981 Census, the follow
ing comparisons may be made. 

Table 16: Occupation by program and census by percentage 

Census occupations Program occupations 

Blue collar 
(group I, 2, 3) 

Lower range 
white collar 

Medium/upper range 
white collar 

Total 

* excludes armed forces: inadequately described 

46 13 

26 63 

19 20 

93* 100 

Estimates of the current unemployed range up to about 10 per cent (cf. two 
per cent of all speaking characters - see Table 13). Estimates of those not in the 
labour force aged 15 years or more (i.e. including pensioners, the retired, full-time 
students and full-time housewives) are about 39 per cent (cf. 14 per cent of the 
program characters). 

In short, blue collar workers are highly under-represented compared with 
current Australian occupations and lower range white collar workers highly 
over-represented. Those who lack a paid occupation are also seriously under
represented. 

Analysis of fictional programs 
As stated above, the second stage of this analysis consists of a more detailed focus 
on fiction 'family role' programs. As a first step in this analysis the total number of 
fiction programs (91 - including 55 fiction programs portraying 'family role' 
characters) were analysed in terms of their setting. 
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Table 17: Historical location of fiction programs 

Historical location 

Pre 20th century 
1900-W orld War 11 
Post World War 11-1970 
1970 to present day 
Future 
Unclear 

Total 

All fiction 
No. (%) 

4 ( 4) 
14 (15) 
11 (12) 
57 (63) 
4 ( 4) 
I ( I) 

91 (99) 

Fictional programs 21 

'Family role' fiction 
No. (%) 

2 ( 4) 
12 (22) 
4 ( 7) 

37 (67) 

55 (100) 

About three quarters pf both all fiction and 'family role' fiction programs 
were set in the period after W orId War 11 to the present day, with about two thirds 
of both being contemporary (see Table 17). 

Geographical location 
As far as geographical location of the fictional programs was (;oncerned, there was 
a fairly wide range, with the largest proportion being located in Australia/New 
Zealand. 

Table 18: Geographical location offiction programs 

All fiction 'Family role' fiction 
Geographical location No. (%) No. (%) 

UK 13 (14) 8 (15) 
USA/Canada 18 (20) 12 (22) 
Western Europe 15 (17) 8 (15) 
Eastern Europe/USSR 2 ( 2) 2 ( 4) 
Asia 9 (10) 3 ( 5) 
South America 2 ( 2) I ( 2) 
Australia/New Zealand 26 (29) 20 (36) 
Other 5 ( 6) 
Mixed I ( 1) I ( 2) 

Total 91 (101) 55 (l0l) 

During the sampling period there were no programs located in Africa. About 
half of all fiction and 'family role' fiction programs were located in Australia/New 
Zealand and USA/Canada. 
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Rural urban setting 
As the measure of rural/urban setting reveals below, the vast majority of all fiction 
and 'family role' fiction programs were set in urban locations. 

Table 19: Rural/urban setting of fiction programs 

Setting 

Urban (city, large town) 
Small town 
Rural (village, farm) 
Mobile (ship, plane) 
Mixed 
Futuristic 

Total 

Scene location 

All fiction 
No. (%) 

59 (65) 
5 ( 6) 

18 (20) 
2 ( 2) 
3 ( 3) 
4 ( 4) 

91 (100) 

'Family role' fiction 
No. (%) 

42 (76) 
I ( 2) 
9 (16) 

2 ( 4) 
I ( 2) 

55 (100) 

At a more specific level an analysis was made of the scene location of the fictional 
and 'family role' programs. 

Table 20: Scene location of fiction programs 

Scene setting 

Mainly within home 
Mainly at work place 
Mainly outdoors 
Other 
Mixed 

Total 

All fiction 
No. (%) 

29 (32) 
30 (33) 

9 (10) 
7 ( 8) 

16 (18) 

91 (101) 

'Family role' fiction 
No. (%) 

25 (45) 

13 (24) 
4 ( 7) 
2 ( 4) 

11 (20) 

55 (100) 

Of all the fiction programs the scenes were located in almost equal propor
tions mainly at home and mainly at work. However, a rather surprisingly high 
proportion of the 'family role' programs (24 per cent) were located mainly at the 
work place. 
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Summary: To summarise this general analysis of the setting of fictional programs, 
the overwhelming majority of fictional programs (including those which portrayed 
family units in either a major or minor role) were located in a modem post-World 
War II era. About one third of the programs had locations set in Australia/New 
Zealand, with well over half of the programs portraying family units set in 
Australia/New Zealand and the USA/Canada. The urban setting was by far the 
most popular location, with two thirds of all fiction programs and three quarters of 
programs portraying family units set in cities or large towns. Most fiction pro
grams were equally distributed, set at home or at work, while about twice as many 
programs portraying family units were set at home rather than at the work place. 

Analysis of fiction family programs 
The second step in the analysis of fiction 'family role' programs involved a more 
detailed examination of those 39 programs in which the 'family unit', of whatever 
type, played a major role. In the following section, the focus narrows and a major 
dimension of the study is examined - that of the portrayal of family life on 
fictional programs during the sample period. This dimension requires the careful 
analysis of the programs portrayed (their themes and subjects), and the examina
tion of the topics of marriage, sexuality, parent-child relationships, ageing, the 
elderly, families in their relation to 'public' life, work and leisure, all insofar as 
they appeared on the screened programs. In this section the concern is to ask what 
'messages' about the nature of family life and family relationships are being 
communicated by television to the Australian audience. 

The setting 
The historical location of most of the 39 programs portraying family units in a 
major role was in the contemporary period of 1970 to the present day. 

Table 21: Historical location of major 'family role' programs 

Historical location No. (%) 

Pre 20th century 1 ( 3) 
1900-World War 11 9 (23) 
Post World War 11-1970 2 ( 5) 

1970 to present day 27 (69) 

Total 39 (100) 
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The majority of these programs were geographically located in Australia. 

Table 22: Geographical location of major 'family role' programs 

Geographical location 

UK 
USA/Canada 
Western Europe 
Eastern Europe/USSR 
Asia 
South America 
Australia/NZ 
Mixed 

Total 

No. 

7 
6 
6 

16 

39 

(%) 

(18) 
(15) 
(15) 
( 3) 

( 3) 
( 3) 

(41) 

( 3) 

(101) 

The setting of these programs was overwhelmingly in an urban location. 

Table 23: Rural/urban setting of major 'family role' programs 

Setting No. (%) 

Urban (city, large town) 30 (77) 
Small town 1 ( 3) 
Rural (village, farm) 5 (13) 
Mobile (ship, plane) 2 ( 5) 
Mixed ( 3) 

Total 39 (101) 

The scenes of these programs were predominantly set within the home. 

Table 24: Scene location of major 'family role' programs 

Scene setting No. (%) 

Mainly within home 23 (59) 
Mainly at work place 7 (18) 
Mainly outdoors 2 ( 5) 
Other 2 ( 5) 
Mixed 5 (13) 

Total 39 (lOO) 
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Australian film with Geraldine FitzgeraId and Robert Helpmann. 

The family units 
There was a large variety of types of family unit structures portrayed, and although 

the largest proportion consisted of middle-aged/elderly couples (without children) 

this was not an overwhelming bias. 

Table 25: Family structure 

Type No. (%) 

Husband and wife (young) 3 ( 8) 
Husband and wife (middle-aged/elderly) 8 (20) 
Husband and wife with young children 5 (13) 
Husband and wife with adult children 6 (15) 
Husband and wife plus others (in-laws etc.) 3 ( 8) 
Husband and wife plus children and others 3 ( 8) 
Single parents (male/female) plus young children 2 ( 5) 
Single parents (male/female) plus older children 4 (10) 

Single parents (male/female) plus children (young/old) 
plus others 2 ( 5) 

Non-parents and children 2 ( 5) 
Siblings ( 3) 

Total 39 (I (0) 
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In the 39 fiction programs which portrayed family units in a major role, 22 
families (56 per cent) portrayed a version of what may be tenned the 'nuclear' 
family of parents plus children, six families (15 per cent) portrayed single parent 
families, and eight families (21 per cent) portrayed a version of the 'extended' 
family. 

In several of the programs in which children appeared, they did not play 
major speaking roles, and indeed their significance as part of the family unit was 
often implied rather than directly portrayed. 

Almost all of these family unit programs portrayed white (Caucasian) fami
lies, with only one family from Asia (Japan), and one family of mixed racial status. 
In tenns of the nationalities of the families portrayed, the majority were Austra
lian, British and American (30 families). Of the 'non-Anglo' families all but two 
(one Japanese family and one Italian family) were screened on Channel 0, the 
multicultural television service. 

Table 26: Nationality of family 

Nationality 

Australia 
UK 
France 
Greece 
Italy 
Yugoslavia 
USA 
Argentina 
Japan 

Total 

No. 

15 
7 
2 
2 
2 
I 
8 

39 

(%) 

(38) 
(18) 

( 5) 
( 5) 
( 5) 
( 3) 
(20) 

( 3) 
( 3) 

(100) 

A broad measure of the social and financial status of the families in the 
programs was made, and a clear tendency towards the upper end of the social and 
economic spectrum may be observed. 

Table 27: Social class of family 

Social class No. (%) 

Royalty / aristocracy I ( 3) 
Upper-middle class 13 (33) 
Middle class 15 (38) 
Working class 10 (26) 

Total 39 (100) 
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Table 28: Financial status of family 

Financial status No. (%) 

Very wealthy 13 (33) 

Comfortable 19 (49) 

No independent income 
(dependent on family members) ( 3) 

Dependent on State I ( 3) 

Poor 5 (13) 

Total 39 (101) 

Only 10 of the 39 programs portrayed a broadly working class family, with no 
unemployed heads of households or 'drop-outs' _ Only five families were clearly 
portrayed as impoverished, most (32 families) were either comfortably off or very 
wealthy_ 

Over two thirds of the families were portrayed within a serious context. 

Table 29: Role context of family 

Family role No. (%) 

Serious 27 (69) 
Comic II (28) 
Mixed I ( 3) 

Total 39 (lOO) 

The major male and female characters in the family programs were analysed 
in tenns of their marital status. 

Table 30: Marital status of major characters 

Marital status Male Female 
No. (%) No. (%) 

Single 7 ( 18) 7 (18) 

Married 24 (62) 27 (69) 

Di vorced/ separated 2 ( 5) I ( 3) 
Widowed 6 (15) 4 ( 10) 

Total 39 (lOO) 39 (lOO) 
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About two thirds of the major characters (both male and female) were 
married, with a slightly larger proportion of widowed males (15 per cent) to 
widowed females (10 per cent). None of the individuals was living in a 'de facto' 
relationship. 
Summary: To summarise this section concerning fiction programs portraying 
family units in a major role, over two thirds of them were set in a contemporary 
period, with the largest proportion located in Australia/New Zealand. They were 
predominantly located within the home, which was set in an urban environment. 

A wide variety of family structures was portrayed, but over half of the family 
units exhibited a version of the 'nuclear' family. Only two families were of 
non-Caucasian origin, and in terms of nationality, of the 'non-Anglo' families all 
but two were screened on the channel specifically created to enhance Australia's 
multicultural status. 

In terms of social status and economic class, the portrayals were markedly 
distorted towards the upper end of the spectrum. Only 10 broadly working class 
families were portrayed and only five families living in poverty. 

It is clear that a 'family' no longer has to be portrayed as comprising married 
men and women only - to that extent there has been a broadening of the happy 
Hollywood family - however, still about two thirds of both male and female 
characters were married in a family unit. 

Program themes and subjects 
The 39 programs were coded according to the emphasis in the presentation on a 
number of basic themes and subjects. 

Table 31: Basic themes 

Emphasis Love Morality Power Career Deviance/ 
difference 

Most outstanding 
focus 8 11 4 I 5 

Significant to plot 15 16 6 15 7 
Present but 
incidental II to 9 11 6 

Not present 5 2 20 12 21 

Total 39 39 39 39 39 
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'Morality' seemed to provide the major focus for emphasis in a large propor
tion of the programs, however' love' came close to it as a significant or outstanding 
program focus. 

When examining combinations of themes, the majority of programs por
trayed multiple themes, the most common combination being 'love' and 
'morality', 'power' and 'career' (18 per cent of the programs). A further 15 per 
cent had these themes together with 'deviance/difference'. 

As far as the subjects of these programs are concerned, it seems that relations 
between the generations provided the major focus for emphasis. 

Table 32: Program subjects 

Emphasis Marriage Gene- Sexuality Ageing Family Work 
rational & public & leisure 
relation- life 
ships 

Most 
outstanding 
focus 7 11 6 4 

Significant 
to plot 14 15 3 4 7 14 

Present but 
incidental 14 8 22 4 13 12 

Not present 4 5 13 30 13 9 

Total 39 39 39 39 39 39 

'Sexuality' did not provide the dominating emphasis as far as program topics 
were concerned, however it provided a background to a large proportion of the 
programs. After 'generational relationships', the subject of 'marriage' provided 
the most significant or outstanding focus. 

The subjects of 'marriage', 'generational relationships', and 'sexuality' 
appeared in about 56 per cent (22 programs) of the total. 'Marriage' and 'genera
tional relationships' appeared in about three quarters of all programs. 

As revealed in Table 33 the 'problem orientation' within these basic program 
themes and subjects tended to be dominated by 'moral' issues, issues concerned 
with emotional relationships, and work-situated problems. Of course, many 
programs depicted a variety of problems within the one program. 
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Table 33: Problem orientation 

Problem 

Individual psychological 
Individual physical 
Emotional (relationships) 
Economic deprivation 
Affluence 
Power 
Sexuality 

Work-situated 
Morality 
Other 

Frequency 

3 
9 

19 
7 
4 

10 
5 

18 
24 

8 
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Marriage 
In 27 programs marriage or pennanent couple relationships (hereafter called a 
'marital relationship') were central to the plot, with 20 programs portraying one 
couple, and seven programs portraying two couples. The analysis seeks to dis
cover the character of these relationships in tenns of their portrayed harmony or 
conflict. 

Table 34: Marital relationship 

Relation quality 

Mainly harmonious 
Mainly conflictful 
Mixed 

No. 

20 
4 

IQ 

Note: In some programs a number of marital relationships was portrayed 

While the majority (20) of the marital relationships were mainly harmonious, 
a closer examination of the 'mixed' or 'mainly conflictful' relationships was made 
to ascertain the sources of such conflict. 

Table 35: Sources of marital conflict 

Sources 

Indi vidual's personality 
Indi vidual's spouse or partner 
Other family relations 
Other unrelated individual(s) 
Employment/unemployment 
Unclear 

No. 

6 
5 
4 
3 
2 

Note: In some programs a number of sources of marital conflicts was portrayed 

From these figures it is clear that most of the sources of conflict derive from 
interpersonal relationships within the family, while other societal and structural 
factors such as the individual's employment or ethnic, social and religious back
ground play a minimal role. 

As far as could be clearly determined from the program content, a measure of 
general marital satisfaction or dissatisfaction was obtained. In most cases in which 
there was evidence of satisfaction or dissatisfaction with the marital relationship, it 
was shared by both partners. On the whole, however, the marital relationship was 
mainly depicted as leading to satisfaction. 
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Table 36: Marital satisfaction/dissatisfaction 

Characters 

Males 
Females 
Both 

Satisfaction No. 

2 
15 

Dissatisfaction No. 

3 
I 
8 

There was no clearly dominating reason or cause of the portrayed dissatis
faction, though males were portrayed as being marginally more affected by 
intra-family causes than females. 

Programs in which a significant degree of conflict between marital partners 
was portrayed, were analysed in terms of the resolution of such conflict. A 
resolution of the marital conflict problem was portrayed in six of the programs. In 
four of these programs this resolution was achieved through agreement (3) and 
co-operation (1), with resolution through confrontation between partners in two 
cases. On the whole, the resolution of marital conflict was achieved largely 
through the efforts of the couple themselves (3 cases), though it was also achieved 
by friends (1), the State and its agencies (1), and outsiders (1). 

Table 37: Cases of marital dissatisfaction 

Causes 

Infidelity 
Sexual relationship between pair 
Career (or lack of career) 
Lifestyle 
Children 
Other relatives 
Separation 
Other 

Males 
No. 

I 
2 

2 
2 

Females 
No. 

2 
3 
2 

3 

Decision making between marital partners was of considerable importance to 
the plots of 15 of the 39 programs portraying family units. While many of the 
decisions were unique to the storyline of particular programs, a pattern emerged 
indicating the sorts of central issues portrayed as being dominant in the marital 
relationship. These consisted of family/career decisions (5 cases), decisions 
concerning the quality of the marital relationship itself (4), and decisions concern
ing parent/child relationships (3). 
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As far as the means by which these decisions were made, the majority (7 

cases) were made by joint consultation, though where it was made by one partner 
alone the males dominated (3 cases), with only one program portraying the woman 
alone making the decision. 

In those programs in which the marital relationship was portrayed with an 
economic dimension, the male was overwhelmingly (19 cases) portrayed as the 
breadwinner. In only one case was it the female, and in only one case was the 
couple equally portrayed as having joint economic power. However, this im
balance was not portrayed as generating conflict in any of the male dominated 
situations, whereas it did generate conflict in the single program in which the 
female partner was the breadwinner. 

Some investigation of the division of labour within the marital relationships 
was made. In tenns of the delineation of sex roles, this was quite clear in the 
majority (18) of the programs, though it was not the case in eight programs. This 
'traditional' perspective was reflected in a number of other dimensions concerning 
family functioning. For example, women were portrayed as doing most domestic 
work (10 cases compared with 1 case), also as doing most childcare (5 compared 
with I), and as taking most responsibility for other relatives (5 compared with 1). 
In a similar manner to the above situation when female economic power was 
portrayed - and generated conflict - it was in the one case where the male 
reversed roles and undertook 'traditional' female duties, that this general domestic 
situation created marital conflict. 

Sexuality 
At the general level there was a considerable degree of sexual interaction portrayed 
within the 39 programs depicting major family units. This sexual interaction 
ranged from verbal innuendo to physical portrayal. 

Table 38: Nature of sexual interaction 

Interaction 

Only verbal- innuendo 
Verbal - explicit discussion 
Physical 
Physical and verbal 

Total 

No. 

10 

11 
3 

25 

At a general level sexual interaction tended to be portrayed in a physical (plus 
verbal) manner rather than verbally alone. 
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As indicated in Table 32, 'sexuality' as a basic dominating subject was 
largely incidental to the general plot of the programs, in the same way the degree of 
significance to the plot of sexual portrayal tended to be also low, with 20 programs 
portraying sexual interaction as incidental to the plot, and five programs having it 
as a significant (3 cases) or major (2 cases) focus of the story. 

More specifically, an analysis was made of the sexual interaction between 
family members and outsiders, with the following results. 

Table 39: Significance of sexual interaction 

Characters 

Spouse & spouse 
Spouse & other 
Cohabitees 
Family member & outsider 
Outsiders 

Incidental 

to 

I 
6 
3 

signficance 

Significant 
focus 

3 

Major focus 

Once again it appears that most sexual interaction was incidental to the plot 
and this occurred predictably, between spouses. In some programs more than one 
sexual relationship was portrayed. Only in six of those relationships was there a 
degree of conflict generated, with other family members being able to achieve a 
resolution of this conduct in one case. 

Sexual intercourse was more or less explicit in three programs though of 
course the provisions of various statutes provide guidelines for television program 
and advertising standards. A more or less explicit adulterous relationship (i.e. one 
partner married but not to the other) was shown between two couples, and referred 
to in the dialogue between two others. 

Violence 
The significance of violence to the plot was assessed in a general manner. In 
11 cases there was some violence portrayed but it was incidental to the plot, in 
seven cases it was significant to the plot, while in two cases violence was a major 
feature or highlight of the plot. To a degree therefore, violence was more typically 
featured as a significant or major feature of the plot in programs portraying family 
units than sexuality (9 programs compared with 5), though 'sexuality' tended to 
provide a more frequent general background to the story line than violence (20 
programs compared with 1 I). 
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A more detailed analysis was made of the existence and nature of the violence 
portrayed between members of the family unit, and outsiders. 

Violence between spouses: There were three programs in which violence was 
portrayed between spouses. In two cases the aggressor was male, and in one case 
the aggressor was female. In all three cases the nature of the violence was that of 
verbal abuse. In two of these cases there was an eventual resolution of this conflict 
within the plot of the program. 

Violence between parents and offspring: In two programs there were examples of 
parent/offspring violence with the parents as aggressor. In all cases the offspring 
were adults. Four of the parents were male and one female, and one of the children 
male and four female. In all five cases the type of violence portrayed was that of 
verbal abuse. A resolution of this conflictual situation was portrayed in four of the 
programs. 

Violence between offspring and parents: In four programs female children were 
portrayed as aggressors. In all cases the offspring were adults. Three of the 
victimised parents were male and one female. In all cases the type of violence 
portrayed was that of verbal abuse. A resolution of this conflict was portrayed in 
three programs. 

Violence between siblings: Violence between adult siblings within the family unit 
was portrayed in one program, between two brothers. The type of violence was 
again that of verbal abuse. This conflict remained unresolved in the program. 

Violence between family member and outsiders: This was the type of violence 
which was most commonly portrayed in the programs. Typically it was between 
the husband (12 cases) and male outsiders (13 cases) though it was also portrayed 
between the wife (1 case) and also with one female outsider. It was also only in this 
category that anything more aggressive than verbal abuse was portrayed. In nine 
cases physical acts of violence were portrayed and in one case there was a threat of 
physical violence, and in four cases verbal abuse characterised the relationships 
portrayed. However, even though the most significant degree of violence was 
portrayed within the relationships between family members and outsiders, these 
conflictual relationships were resolved within the plot in 12 of the programs. 

Summary: To summarise briefly this analysis of 'violence' between the major 
family characters, it was assessed broadly to include the spectrum of violence 
ranging from non-verbal or mental cruelty through to a physical act. In fact, while 
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at the general level, it provided a more significant or major focus than aspects of 
sexuality, a closer look at the nature of the violence revealed that between family 
members the only type of violence portrayed was that of verbal abuse . Only 
between family members and outsiders was physical violence portrayed. In the 
television world most conflictful situations, or aggressive behaviour is resolved 
within the parameters of the screened programs. 

On the whole the violence portrayed within the family unit was verbal 
aggression between grown up children and their parents . Most of the aggressive or 
conflictual interaction was between males, though within the nuclear family the 
interaction tended to be across sexes. 

Parent-child relationships 
Parent-child relationships were shown in 32 programs , with 27 of these programs 
portraying more than one parent-child relationship . 

Table 40: Numbers of parent-child relationships 

No . of parent-child relationships 

I 
2 
3 
4 
5 
8 

No . of programs 

5 
11 
9 
5 
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Most of the relationships between parents and their children were portrayed 
as being mainly harmonious (61 relationships), and only nine relationships were 
portrayed as being mainly conflictual, with six relationships being mixed or 
unclear. 

There was a fairly wide variety of issues portrayed as being the cause of 
problems between generations, and in many programs there was a variety of 
sources of intergenerational conflict. 

Table 41 : Frequency of intergenerational problems 

Nature of problems 

Decision making 
Economics/finance 
Career 
Romance 
Parents' relationship 
Relationship to other family members 
Lifestyle (youth culture) 

No. 

7 
3 
2 
4 
3 
3 

In five programs some sort of resolution of the problems was portrayed either 
through conflict (4 programs) or through agreement (1 program). The resolution 
was achieved in two cases by the children alone, and in three cases by the 
child(ren) and the immediate family. 

Ageing 
On the whole, middle age and the problems of ageing were not of central focus to 
programs portraying families in a major role. Only two portrayed 'middle age' as 
being problematic for the characters. The term 'mid-life crisis' as a measure of the 
many dimensions of the problems of ageing was portrayed in two programs with 
one male and one female as the main focus of the plot, and aspects of mid-life crisis 
appeared as incidental to the main plot in three other programs. 

For the male, the source of the problem was portrayed as his fear of losing his 
attractiveness, and general dissatisfaction with his lifestyle, while for the female 
the source of the problem was portrayed as a general dissatisfaction with her 
partner and also dissatisfaction with her lifestyle. 

The conflict engendered by these problems, whether as a main focus or as 
incidental to the plot was resolved in two cases, with the resolution being achieved 
by the couple concerned in one program and by help from friends in the other 
program. 
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Old age (as opposed to mid-life crisis) was portrayed as being problematic in 
two programs in which it was given a central focus, and in three other programs as 
a peripheral theme. Again one male and one female character were portrayed as 
being preoccupied with old age as a central problem. In the case of the man, 
loneliness, fear of death and regrets over lost opportunities were indicated in the 
plot as the source of his problems, whereas in the case of the woman, physical 
disabilities and fear of death were portrayed as the roots of the problem. No 
resolution of the problems, nor the conflicts that they generated was portrayed. 

Work and leisure 
In addition to the previous analysis of occupation, the 39 programs portraying 
family units in major roles were also analysed for occupation for both the head of 
the household and the spouse or partner. In four cases the occupation of the head of 
household was unclear, but in the remaining cases the bias in favour of the upper 
middle class is even more marked than in the general analysis. In the case of 
spouses/partners there were 13 missing cases (unclear or absent), but the bias 
towards the 'traditional' family model is immediately apparent. As Table 42 
reveals, 45 per cent of the heads of households were portrayed as engaged in 
medium or upper white collar occupations, while 85 per cent of the known 
partner/spouse occupations were engaged in full-time home duties. 

Table 42: Occupation of head of household and spouse 

Occupation Head of household Spouse/partner 

No. (%) No. (%) 

Unskilled worker 3 ( 9) 

Semi-skilled worker I ( 3) 
Skilled worker 3 ( 9) 1 ( 4) 

Lower white collar 7 (20) 2 ( 8) 
Medium white collar 4 (11) 

Upper white collar 12 (34) 
Unemployed ( 3) 
Pensioner/retired ( 3) ( 4) 
Full-time student 1 ( 3) 
Housewife 2 ( 6) 22 (85) 

Total 35 (101) 26 (101) 
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In 14 of the programs work was portrayed as producing problems for the 
family. The sources of such problems were as follows (in some programs a number 
of sources were portrayed). 

Table 43: Sources of work-related problems 

Source 

Financial 
Lack of occupational status 
Problems of work before family 
Problems of family before work 
Lack of work 
Employer/employee relations 
Other 

No. 

2 
2 
4 
I 
3 
4 

The above work problems were portrayed as generating conflict in nine 
programs, and in seven of these programs the problems were resolved within the 
program. The resolution of work-related problems was achieved through the 
couple (2 cases) and family members (2 cases), and in three cases through State or 
professional agencies. 

Families were portrayed as being engaged in various leisure activities in 10 
programs and couples were seen together enjoying leisure activities in seven 
programs. Table 44 reveals the type of activities families and couples were 
portrayed as engaging in, and in none of the programs was this seen to generate 
conflict. 

Table 44: Leisure activities 

Activities 

Attending parties 
Outdoor activities 
Holidaying 
Attending ballet/ball 
Watching television 

Family unit 
No. 

4 
4 
2 
I 
2 

Couples 
No. 

3 
3 
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An evaluation of values portrayed 
After coding the programs the coders were requested to make a subjective evalua
tion of the general values portrayed in the programs in which families played a 
major role. As a first step they were requested to note if the programs set forth any 
explicit moral judgements: they judged that this occurred in 33 programs. They 
were then asked to assess whether it was possible to specify any goals (such as 
individual, communal, or family goals) implied in the program: they judged that 
this occurred in 37 programs. Finally they were asked to assess what messages the 
program conveyed about family life, and 37 programs were judged to portray 
decipherable messages. 

Explicit moral judgements 
The sorts of moral judgements portrayed in the programs fell into eight categories: 

Table 45: Categories of moral judgements 

Broad category 

Wealth 
Personal relationships 
'Meaning of life' 
Justice, trust and integrity 
Crime/deviance 
Helping others 
Individuality 
Family 

No. 

5 
2 
2 
6 
3 
3 
3 
9 

Wealth: On the whole, most of the programs in which wealth was the dominating 
feature conveyed the message that having 'too much' wealth leads to a multitude of 
problems, e.g. 'people should not be greedy'; 'money does not necessarily lead to 
happiness'; 'the pursuit of material values should not be put ahead of family 
values'. The issue of whether businessmen should also have a social conscience 
was also raised. In general, wealth was portrayed as having negative effects on 
social and family relationships. 

Personal relationships: Both programs portraying intimate personal relationships 
were essentially conservative, with one program conveying that 'it is wrong for 
middle-aged men to chase after young girls: people should act according to their 
age and position'. The other program intimated that' adultery is wrong' . 
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'Meaning of life': The programs in this category were judged to be making moral 
statements concerning the broad philosophical issues facing the characters. For 
example, in one program the message was that 'the fear of dying [from a terminal 
illness] makes the individual re-evaluate his life, values and goals: some men find 
truth through tragedy'. In another, it was judged that 'individuals can only lead a 
meaningful and productive life by either pursuing a career [ambition] or bringing 
up children, or both' . 

Justice. trust and integrity: The programs portraying moral judgements in this 
category tended to be related to national and racial topics. For example, in one 
program it was conveyed that 'racial prejudice is wrong, and orphaned, black, and 
adopted children are the same as other children' , and in another, 'the senselessness 
of racial prejudice' was made explicit. A specifically local issue was portrayed in 
such a way that it was judged that 'Aboriginals have a legitimate claim to land 
rights'. Two programs emphasised the 'justice of nationalism', and that 'all 
citizens should fight against oppression for the common good of the nation'. A 
more general point that 'people should trust in their fellow man' was made in one 
program. 

Crime/deviance: At the general level the judgement was made in two programs 
that 'crime does not pay'. In one comedy program the moral dilemma made 
explicit was whether 'family loyalty should exclude one member from arrest for 
petty crimes' . 

Helping others: This category contained a mixed set of moral judgements. For 
example, in one program it was seen as 'wrong to interfere in the personal affairs of 
others, without their consent' yet in another 'people should help each other when 
confronted with difficulties'. The notion of communalism was contained in all 
three programs, with the judgement that 'people should have trust in their own 
judgements, and should also act co-operatively in times of danger'. 

Individuality: Programs in this category tended to emphasise 'freedom', for 
example, 'people should be free to pursue their own ideals', and 'children should 
strive for independence from their parents, and likewise parents should respect 
their children's individuality'. This latter judgement was repeated regarding 
parents, in a further program. 

Family: Programs which made explicit moral judgements concerning the role of 
'the family' were included in this category. For example, four programs were 
concerned with the supportive role the family should play: 'the family should take 
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responsibility for its members, and look after them when they are in poor health'; 
'families should stand by each other in times of adversity and the more fortunate 
should help those who are less fortunate'; 'secure married couples should give 
emotional support to those experiencing marital difficulties'; and 'families should 
weigh up the value of life compared with money' . 

Other 'family' moral judgements were more concerned with inter-relation
ships, for example, 'a husband and wife should attempt to reconcile their differ
ences', 'it is undesirable for parents to separate', and 'mothers-in-law should not 
interfere in a couple's marriage'. At the more general level were value statements 
such as 'marriage should be for life', and 'people should marry for love rather than 
convenience' . 

Specified goals 
Quite clear goals were specified in 37 of the programs and these were as follows: 

Table 46: Specified goals 

Goals 

Individual 
Individual versus family & community 
Familial 
Communal 

No. 

8 
34 
16 
9 

Note: In some programs more than one goal was specified 

Individual goals: All of the programs emphasising individualistic goals portrayed 
this either as an appropriate and praiseworthy goal, or as straightforward and 
unremarkable. For example, 'individual freedom'; 'people should assert their own 
self interest'; 'individual power goals'; 'an individual learns to free himself from 
being a victim of circumstances' were all judged as being clearly specified goals. 
Two programs were portrayed as revealing the goal of independence for adoles
cents, for example, 'the individual development of adolescence', and 'the asser
tion of individuality in youth' were stated as examples of this transition in the 
family life cycle. 

Individual versus family and community: Programs in this category portrayed 
goals which ranged from the broadest areas of conflict, to the most specific. For 
example, goals implied in broad tenns were that there should be 'individual effort 
against oppression from the Establishment' and that there was conflict between 
individual material goals and communal idealistic goals'. At the more specific 
level 'conflict between the individual and his familial responsibility and loyalty' 
was portrayed. 
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Familial: The large majority of programs portrayed familial goals, with all of them 
concerned with support, help, unity in adversity and general maintenance of the 
family unit. For example, 'the family is portrayed as being supportive and 
understanding of its own members'; 'the married couple stay together in spite of 
infidelity and parental interference'; 'families stick together in troubled times' all 
provide examples of the supportive family concept, while at a more specific level, 
'the family helps a young woman to find a suitable partner' is a goal in a French 
historical drama. 

Communal: Most of the programs portraying communal goals also emphasise the 
supportive nature of the community and the necessity of commitment to the 
community. For example, 'strong neighbourhood community goals are por
trayed'; 'achievement through communal effort'; and 'people in a small town stick 
together' , all provide examples of the goals of communality portrayed. 

Messages conveyed regarding 'family life' 
A variety of messages was conveyed about family life, with three major focuses 
concerning factors affecting 'family harmony', 'family conflict' and 'parents and 
children' . 

Table 47: Messages about family life 

Focus 

Family harmony 
Family conflict 
Parents and children 
Previous partners 
Family finance 

No. 

13 
II 
to 
2 

Family harmony: One of the clear messages portrayed was the importance of 
family support in times of adversity and in the face of external pressures. For 
example, 'the family should stick together in the face of adversity despite internal 
differences and personality clashes'; 'external problems and events can be over
come by joint family action and/or co-operation'; 'families are portrayed as 
co-operating when faced by an outside aggressor'; and 'in times of oppression the 
family unit is sometimes strengthened if it has a common goal' - all indicate the 
traditional notion of the family as 'a haven in a heartless world'. Australian 
productions tended to convey this message with' A Country Practice' portraying 
'families in small towns as more co-operative, caring and helpful within and 
outside the family unit', and 'The Sullivans' emphasising 'the values of extended 
family as a central unit in society'. 
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At the interpersonal level the value of external friendships which 'may 
enhance the family unit' was shown, as was, at a more specific level 'families 
should help each other to find suitable partners' (2 programs). For the individual 'a 
strong family unit makes the individual within that unit more effective', but at the 
general level 'in spite of the chaos found in family life, problems can be overcome 
by family loyalty and a sense of humour'. Indeed, a further message was that 'a 
long tenn marriage relationship can remain affectionate, supportive and altru
istic' . 

Family conflict: Programs in this category provided the reverse side of the coin, 
specifically fathers were portrayed as conveying messages of conflict about family 
life. For example, five programs nominated the father as the centre of family 
conflict: 'the father [an Australian chauvinist] thinks he knows best'; 'too much 
power in the hands of the father leads to the destruction of the family'; 'dictatorial 
fathers can cause deep and pennanent rifts within the family'; 'father thinks he 
knows best'; and 'a father should have the right to bring up his child without the 
interference of other relatives' . 

Parents (and in-laws) in general are not portrayed in a favourable light, with 
one message being that 'young marrieds should be wary of meddling and malic
ious parents'; and another that 'mother-in-law should not interfere in her 
daughter's family'. 

The remainder of the programs carrying messages about family conflict 
tended to portray general notions, for example, 'the complexity of family relation
ships cause friction and problems both within and between families'; 'differences 
in values and inflexible attitudes cause the breakup of the family'; and, 'couples 
who work together yet have different value systems may find that their marriage is 
adversely affected'. Finally, one program conveyed the message that 'when the 
members of a family are not able to talk openly with each other, then permanent 
rifts may be created'. 

Parents and children: Six of the programs carrying messages concerning parents 
and (usually adult) children contained generally positive statements, for example, 
'children are portrayed as showing concern over their parents' problems, and 
attempt a resolution'; 'brothers and sisters support each other and their parents in 
times of trouble'; and, 'intelligent parents/guardians allow their children the 
freedom of broad experience'. More generally two programs conveyed the mes
sage that 'children give meaning and cohesion to family life' and 'children are 
portrayed as the major focus of one's life, providing initiative and direction', 
however one program gave the alternative view that 'couples may lead happy and 
fulfilling lives without children' . 
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Conflictual or negative messages concerning parents and their offspring were 
apparent in four programs, deriving from both the parental, and their offspring's 
perspective. For example, 'the sacrifices that parents make for their children are 
often not appreciated by them', but also 'children's goals may validly differ from 
their parents'. In addition, on the one hand, 'parents interfering in their [adult] 
children's lives can lead to hostility and break up of the family', yet 'children's 
efforts to make their parents happy are not always appreciated'. 

Previous partners: Two of the programs carried messages concerning previous 
involvements and relationships and the influence of these on current family life. 
For example, in one 'partners should not be jealous of the other partner's past 
involvement', and in the other, 'a partner's ex-spouse can strain a current marital 
relationship' were messages conveyed. 

Families and money: One program carried the message that 'living beyond one's 
financial means can produce financial stress within the family'. 

Summary of values portrayed 
The subjective evaluation of the moral judgements, specified goals, and 'family 
life' messages conveyed in the programs will now be made. 

Moral judgements: Most of the moral judgements made explicit in the programs 
tended to emphasise conservative 'familistic' ideals, and were supportive of a 
conventional morality. Having too much money was seen as negative, and led to a 
multitude of problems. Co-operation and helping others was portrayed as laud
able, provided it did not amount to interference. On the whole 'liberal' notions of 
race and national identity were portrayed, and this also was the message behind the 
emphasis on individual freedom especially for adult offspring. The moral theme of 
general family supportiveness, and the importance of the retention of the strength 
of the family was a significant feature. 

Specified goals: Individualism was, in general, portrayed as being praiseworthy, 
for example in relation to family and community, or straightforward and appro
priate, for example in the drive of adolescents for their independence. Familial 
notions tended to be synonymous with concepts of support, help, unity in adversity 
and the maintenance of an important social unit. Communal supportiveness tended 
to be portrayed as a two-way process, with the program goals portrayed as support 
from community to individual and vice versa. 



48 The television family 

'Family life' messages: Once again the ' supportive' message was clear. In the face 
of adversity the family could achieve strength through unity , together with co
hesion, co-operation and joint family action. 

At the interpersonal intra-family level portrayals of conflict typically related 
to fathers, carrying the message of dominance through patriarchal authority, 
though parents in general and in-laws also were portrayed as generating conflictful 
relationships. 

Relationships between generations provided mixed messages, on the one 
hand programs portrayed a concern, caring and support between parents and 
offspring (and vice versa), but on the other interference, lack of appreciation for 
sacrifices made, and misunderstandings were portrayed. Both emotional relation
ships outside the immediate family and loss of family finances were portrayed. 
Both emotional relationships outside the immediate family and loss of family 
finances were portrayed as straining family ties. 
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Non-fictional programs 

Game-quiz shows 
There were 12 game/quiz shows screened during the sample period and none of 
these programs was directly concerned with families. Ten were concerned with 
general knowledge, one with a more academic knowledge and one had a 'common 
sense' orientation. All contestants competed as individuals, rather than as families 
or members of a group. In seven cases, the presenter (or MC) alluded to the 
contestant's family status, usually in an introductory context, and in all 12 
programs family membership was irrelevant to the type of program. 

Factual programs 
There were 39 documentary-type programs, which ranged over a number of 
topics. 

Table 48: Documentary programs 

Topics 

Sport 
Travel 
Technological advancement 
Current affairs 
Rural affairs 
Gardening 
Education 
Politics 
General interest 
Multicultural 
Family factual 

No. 

13 
3 
1 
8 

1 
2 
I 
2 
3 
4 

In only one of these programs were family relationships central to the 
discussion, however in a further five programs families and family relationships 
were peripheral to the discussion. 

The factual program in which a family was central to the discussion, was 
broadcast on Channel 0 and consisted of a film dealing with the problems faced by 
children of Italian immigrant parents, at their schools in Australia. The family 
affected the educational issue being discussed since the fathers of families con
cerned often felt isolated from the education system because of language prob
lems. 
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Two of the programs in which families were peripheral to the central subject 
of the program were documentaries concerning overseas communities (Mongolia 
and Thailand). In one of the programs, Mongolian family life was described, and 
the issue of teenagers leaving the community to live in the city was discussed. Thai 
family life was briefly discussed in the other. 

One of the remaining programs was concerned with the investigation of an 
unsol ved murder of an Australian businessman by the victim's father. Another was 
concerned with the biography of a famous politician and the revelations of his 
infidelity which caused his family to suffer. The final program was concerned with 
sport, and the acceptance of females as jockeys. In this case the family influence 
on the topic being discussed was through the father's professed support of his 
daughter's choice of occupation. 
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Advertisements 
Over the time period sampled, some 1707 advertisements were screened, which 
averages over the five available channels about one advertisement for every five 
minutes of telecasting. However, since two of the channels (Channels 2 and 0) are 
non-commercial, a more realistic figure for the three commercial channels would 
be one advertisement for every three minutes telecast. 

In fact, Channel 7 telecast 592 advertisements, Channel 9 telecast 620 
advertisements, and Channel 10 telecast 495 advertisements during the sample 
period. If it was assumed that the average length of an advertisement was 30 
seconds, Channel 7 telecast 4.9 hours of advertisements through the sample 
period, Channel 9, 5.2 hours and Channel 10, 4.1 hours. These figures exclude 
station 'promos' and community service announcements. 

In advertisements in which family units appeared, an analysis was made of 
the specific activity of the family, the nature of the product being advertised, the 
age and sex of the major character, and the sex of the 'voice over' (if present). 

Family units, of various configurations, appeared in about 16 per cent (265) 
of the total number of advertisements. They were shown as being engaged in a 
variety of activities. 

Table 49: Family activity in advertisements 

Activity No. (%) 

Leisure 64 (24) 
Shopping 6 ( 2) 
Eating/drinking 98 (37) 
Food preparation 10 ( 4) 
General household activities 4 ( 2) 
Holidaying 8 ( 3) 
Animal care 18 ( 7) 
Child care 52 (20) 
Personal care 5 ( 2) 

Total 265 (101) 

About 8 I per cent of those advertisements which portrayed a family activity, 
pictured them engaged in leisure pursuits, eating and drinking, and in child care 
activities. The most commonly portrayed activities were general eating and 
drinking (3 I adverts); eating at table (24 adverts); eating in the street (22 adverts); 
and general child care (22 adverts). The dominance of the portrayed relationship 
between families and eating and drinking is quite clear. 
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As far as the nature of the products advertised , these tended to fall into several 
major groups . 

Table 50: Nature of products advertised 

Product 

Food 
Household goods 
Hardware 
Services 
Leisure goods 
Travel 
Cars 
Kitchenware 
Clothes 

Total 

* less than 1% 

No. 

123 
49 
22 
24 
19 
18 
8 

265 

(%) 

(46) 

( 18) 

( 8) 
( 9) 

( 7) 
( 7) 
( 3) 

* 
* 

(98) 

By far the largest proportion of products advertised fell into the general 
category of 'food' . Within this category (see Table 51) 24 adverts were concerned 
with margarine, butter and cheese; 22 with ice-cream; 15 with meat, fish and 
poultry; and 14 with pet food. Convenience foods and lack of vegetables character
ised the products advertised. Outside the 'food' category, there were few single 
items which were repeatedly advertised, the most notable being detergents and 
washing powder (19 adverts), overseas airlines (14 adverts) and video games (13 
adverts). 
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Table 51: Food products advertised 

Food type 

Breakfast foods, cereals 
Biscuits, bread, crispbread 
Chips, pizza, take-away foods 
Margarine, butter, cheese 
Ice-cream 
Meat, fish, poultry 
Drinks (coffee, soft drinks) 
Chocolate 
Pet food 
Baby food 
General foods 

Total 

No. of adverts 

II 
8 

12 
24 
22 
15 
2 

to 
14 
3 
2 

123 

An analysis of the age and sex of the major character was then made, which 
revealed that the vast majority (90 per cent) of the advertisements portrayed a 
mixed group of family members, young and old, male and female. 

Table 52: Major characters in advertisements 

Characters 

Male adult 
Female adult 
Girl 
Mixed 

Total 

No. 

II 
14 
I 

239 

265 

However, when the 'voice over' was analysed in terms of sex, a very different 
picture emerged, with two thirds of all the voices accompanying advertisements 
being male, and less than five per cent being female. 
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Table 53: Advertisement 'voice overs' 

Sex No. (%) 

Male 176 (66) 
Female 12 ( 5) 
Mixed 77 (29) 

Total 265 (lOO) 

Community service announcements 
By far the greatest number of community service announcements were broadcast 
on the multicultural Channel 0, with subjects covering infonnation on Australian 
citizenship, the 'Keep Australia Beautiful' campaign, and infonnation concerning 
an association for the physically handicapped. The other channels screened far 
fewer community service announcements, with the majority concerned with the 
introduction of radar speed traps. 

Table 54: Community service announcements 

Channel No. 

0 8 
2 
7 2 
9 

10 2 

Summary: To summarise this analysis of advertisements, family units appeared in 
about one sixth of all the advertisements screened, and in every case families were 
seen enjoying themselves in a pleasant environment surrounded by a variety of 
consumer durables. Interestingly, some 29 of the advertisements were concerned 
with audio-visual technology such as watching TV (5) and home movies (9), and 
playing video games (15). The significance of meal times in family life was also 
noted, with 24 advertisements showing families eating at table, and 11 showing 
families eating outdoors. This concentration on food was reflected in the high 
proportion of food products being advertised. 





Conclusion 

Y.s study has, in Gerbner's terms, provided a message system analysis of 
the symbolic world of family life and family relationships on television. In its first 
stage the analysis set out features of prime time programming, allowing answers to 
such questions as: 'What is available for public attention?' and 'How much, and 
how frequently do certain items, topics, themes, character types appear?' The 
analysis went on to examine particular issues concerning television's portrayal of 
family life which received prominence, and, as will be considered below, signifi
cant features of Australian family life which were not central or emphasised in the 
media portrayals. A subjective value analysis provided a judgement of the 
message system in terms of such questions as what was considered right or wrong, 
good or bad, as portrayed through the action of the characters in programs 
portraying families. 

It became clear that an analysis of the demographic characteristics of the 551 
(human) major speaking characters in the 191 programs revealed some marked 
imbalances. Males outnumbered females in all program types. Mature or settled 
adults also outnumbered every other age category in all types of program, never 
accounting for less than three quarters of all major speaking roles. The extent to 
which age and sex of television characters are a distortion of Australian society is 
made clear by reference to the 1981 Census figures. In terms of nationality the 
dominance of Australia, USA and United Kingdom is marked, except for the 
multicultural television service. The representation of occupations was also highly 
unbalanced with far fewer blue collar workers, and those not in paid employment, 
and far more middle and upper white collar occupations than the Census reveals as 
the true state of affairs. 

This aspect of the analysis indicates the overall unreality of the television 
fare. Some consequences of this portrayal have been hinted at in the text. At the 
broadest level the male dominated, middle age biased, white Anglo-Saxon, 
largely middle class orientation of characters is demographically speaking the 
culture of a small minority. However, it reflects with remarkable accuracy the 
power structure of Australian society. The extent to which the mass media 
legitimate, by a false representation of the 'real' world, the unequal power 
structures of Australian society is beyond the scope of this study, however it is 
appropriate to raise the question about whether these portrayals have the effect of 
legitimating the unequal social structure which exists in Australia. 

The relatively small number of programs (39 out of 191) in which families 
were portrayed in a major role, makes comparisons with national statistics diffi
cult. However, an attempt will be made to assess the congruence of the world of 
'official' statistics with the world of television. 

In 1982 there were an estimated 5 168600 households in Australia. While the 
term 'household' is clearly not the same as 'family' about 75 per cent of these 
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households were units in which all members formed one family. What becomes 
immediately obvious is the large number of single person households (19.5 per 
cent in 1982) in the Australian community which do not appear in the tables of this 
study. This is due to a definitional problem, since such households were defined 
out of the study as not being' families' . 

However if 'singles' are defined as all adults over the age of 18 years who are 
presently not legally married to and living in a shared residence with a spouse (and 
thus encompasses the never married, people living in de facto relationships , the 
widowed, divorced and separated) then about one third of Australia's adult 
population would fit into this category (Staples, 1982). It is doubtful whether any 
alternative definition of 'family' would mirror the size of this proportion on 
television. 

Eleven television programs (28 per cent) portrayed couples, at various stages 
in the life cycle, in major roles, while as a proportion of family types in Australia, 
couples amount to about 32 per cent. As far as the typical nuclear family is 
concerned, however, say for example, husbands and wives with their offspring, in 
the 1982 ABS survey of Australian families this family type amounted to 53.4 per 
cent of all family types (45 per cent with young children, and 8.4 per cent with 
older children) whereas in the media world this family type accounted for 28 per 
cent of all family types, with 15 per cent consisting of husbands and wives with 
adult offspring. These figures provide an example of the discrepancy between the 
'real' world and the media world of family types. Clearly the family type of 
husband and wife plus young children receives a less frequent portrayal than its 
incidence in the wider society would lead one to expect. Possibly the activities and 
interaction of such a family type are deemed too mindless and boring to be 
portrayed, but whatever the reasons underlying this absence, questions may be 
raised concerning the effects of this lack of role model. 



Conclusion 59 

As a proportion of all family types in Australia, sole parents plus their 
offspring consist of about 6.5 per cent, so that programs portraying sole parents 
plus children in the sample period (15 per cent) were over represented. Even when 
sole parent families as a proportion of all families with children is used (about 13 
per cent) there is still a fairly comparable proportion screened, although the 
tendency towards portraying older children in such one-parent families is not 
realistic. 

Table 55: Comparison of family types 

Type Television 'Official' 
families (%) families (%) 

Couple only 28 32 
Husband, wife & offspring 28 53 
Sole parents & offspring 15 7 
Others 29 8 

Total 100 100 

A recent American study (Butsch & Glennon, 1980: 11) provided convincing 
evidence concerning the social and economic status of families in family series. 
Examining all family series on prime time network television from 1947 to 1977 
they revealed that only 11 of more than 200 series portrayed working class families 
in the 30 year history of US network television. The lack of visibility of working 
class families in the current study reinforces this picture, and raises important 
questions about the role of television as a primary and persuasive source of 
imagery about the working class, and its potential for affecting class conscious
ness. 

Families portrayed on television in this sample have the traditional conserva
tive aura to them, with middle class males in white collar jobs and full-time 
housewife spouses. However, in reality, of families with children under 18, only 
about 25 per cent follow the traditional pattern of mother at home as homemaker 
and father at work as sole provider. The significant change has been in the 
proportion of married women in the workforce, which has increased from 32.5 per 
cent in 1969 to 42 per cent in 1982 (Edgar & Ochiltree, 1982:7). In addition, with a 
total of over two million Australians on welfare support (e.g. the aged, war 
veterans, invalids, widows, supporting parents, the unemployed, and family 
allowance beneficiaries) the traditional 'average', 'normal' or 'typical' Australian 
family becomes something of a myth. 
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In general, marital relationships were portrayed as harmonious, and where 
the interaction was mainly conflictual the source of this conflict tended to derive 
from intra-familial factors rather than from wider societal pressures. On the whole, 
marital relationships were portrayed as being satisfactory for both partners. When 
there were decisions to be made, these typically concerned family/career, marital 
quality or parent-child relationship issues, and were typically made by joint 
consultation. The male partner was most frequently the breadwinner, and the 
traditional division of labour by sex (e.g. in domestic work, child care and 
responsibility for relatives) was most commonly portrayed. 

About two thirds of the programs portrayed a level of sexual interaction, 
though this was often incidental to the general plot, ranging from verbal innuendo 
to physical action. Most sexual interaction occurred between spouses, and only in 
six sexual relationships was there a degree of conflict generated. 

Violence, broadly defined as ranging from non-verbal or mental cruelty 
through to a physical act, provided at the general level a more significant focus 
than aspects of sexuality. However, the only type of 'violence' portrayed within 
the family was verbal abuse, while physical violence was only portrayed between 
family members and outsiders. In Australian society as a whole, there is consider
able evidence (Stewart, 1982) to show that the group - the family - to which 
most of us look for love and gentleness is also the most violent civilian group or 
institution in our society. Research reports from many countries reveal that it is in a 
marital setting that women are most likely to be involved in violence, usually as 
victims, not aggressors, and research findings consistently establish the associa
tion between intimate relationships and homicides/assaults, with such actions 
more likely to be committed by men than by women. An Australian Bureau of 
Statistics survey of crime victims (1979) reported some 7800 women aged over 15 
years had been raped in a 12 month period. About 45 per cent of the offences 
(where location was reported) occurred inside or near the house, and over 50 per 
cent of the offenders were known to the victims. The family may, in short, not only 
be a haven in a heartless world, but also the white hot crucible of emotions. 

The changing age structure of the Australian population has become increas
ingly apparent. The median age has been projected to rise by just over three years 
of age from 29.2 years (1979) to 33.3 years (2001). As a proportion of the total 
popUlation it has been projected that in this period there will be a decline of those 
aged 15 years and under from 25.7 per cent to 23.6 per cent, while those aged 
between 15 and 64 years will rise from 64.9 per cent to 66.4 per cent, and those 
aged 65 and over from 9.4 per cent to 10.4 per cent. Life expectancy for men is 71 
years and women 78 years, and is expected to rise to 73.6 for males and 80.3 for 
females by the turn of the century. In general, therefore, the population has been, 
and will continue to be, ageing. However, the problems of ageing received scant 
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attention in the programs portraying families, either in tenns of a 'mid-life crisis' 
or in terms of old age. Those aged over 60 years currently represent 14 per cent of 
the Australian popUlation, yet only about five per cent of characters on prime time 
television were portrayed as elderly or old. 

One of the dominant thrusts of conservative political ideology is that the 
family should 'look after its own', and this is increasingly likely to entail the 
welfare of the aged, yet this was virtually ignored in family programs. An 
increasing proportion of social security expenditure (currently running at 40.6 per 
cent of the total) is being spent on the aged and this represents an increasing burden 
on taxpayers. On the other hand the political muscles of the 'grey power' lobby 
have scarcely been flexed and the impact on family life can only be guessed. These 
sorts of issues and the underlying demographic movements remain largely in
visible in the TV world. The dominant program formulas fail to recognise new 
social realities. 

One of the major lessons of a study such as the present one is that one of the 
features of Australian society is that many families in Australia are undergoing 
extensive and rapid change both internally in terms of size and composition, and 
also in terms of some of the structural factors that provide the context to family life. 
On the evidence of the current content analysis, it would appear that there is little 
recognition by program makers of such changes. In addition, the distorted image 
of family life presented by television could be affecting the decisions made by 
policy makers concerning the needs of families, since this image is dominated by 
orthodox stereotypes and out of touch with rapid changes experienced by many 
Australian families. 

Although some Australian television programs attempt to reflect the emerg
ing realities of Australian life, the rapid changes in family structures and family 
functioning means that there is an often unrecognised underlying level of fantasy 
to the fictionalised portrayal of family life. 



Appendix 1 : Occupational classification 

Unskilled worker: Labourer, domestic help, waiter, postman, cleaner, tram conductor, 
forestry worker, farm worker, Council worker, freight handler, storeman, packer, etc. 

2 Semi-skilled tradesman/worker: Fisherman, apprentice, construction worker, process 
worker, plumber's mate, driver (road or rail), engine operator, production process 
worker (paper, rubber, plastic, sugar, chemical, food, drink), etc. 

3 Skilled tradesman: Tailor, weaver, dyer, toolmaker, electrician, carpenter, plumber, 
bricklayer, printer, cook, hairdresser, barber, dry cleaner, butcher, farm foreman, 
technician, policeman, fireman, protective services, armed forces, etc. 

4 Lower range white collar: Manager of small business (less than 5 employees), clerk, 
secretary, typist, key punch operator, computer programmer, schoolteacher, nurse, 
salesman, shopkeeper, shop assistant, farmer, bookkeeper, drafisman, 3rd and 4th 
Division public servant, etc. 

5 Medium range white collar: Owner, manager of medium sized business (5 to 50 
employees), department manager, bank manager, professional engineer, scientist, 
doctor, lawyer, accountant, architect, headmaster, hospital matron, 2nd Division public 
servant, town clerk, etc. 

6 Upper range white collar: Director, manageroflarge business (50 or more employees), 
senior manager in large corporation, senior public servant, senior professional or 
technical executive, e.g. law, medicine, engineering, architecture, academic, etc. 

7 Unemployed. 

8 Pensioner; retired. 

9 Full-time student. 

10 Housewife (full-time home duties only). 

11 Unknown. 



Appendix 2: Major programs screened 
during the sample period by channel 

MONDAY 

2 7 9 10 0 
Commonwealth New Price is Young Doctors News Herman and 

Games Right News M.A.S.H. the Six 
DrWho News Sale of the Greatest Rock Around 
News *Sons and Century American the World 
Yes Minister Daughters *SulIivans Hero News 
*Some Mothers That's *Dynasty *Film (The Faces 
do 'ave 'em Incredible Don Lane Show Mango Greggioe 

Nationwide Brownlow Tree) Pericoloso 
Minder Medal * Inheritors 

TUESDAY 

2 7 9 10 0 
Commonwealth New Price is Young Doctors News Hocus-pocus 

Games Right News M.A.S.H. International 
DrWho News Sale of the * Power without Sports 
News *Sons and Century Glory News 
Our World Daughters Evening with Prisoner Scoop 
Nationwide *Country Hoges Film (To Film (Wintering 
*Winner Take Practice *Love Boat Catch a in Jacobsfield) 

All The Pro- Dary ISomers Thief) 
fessionals Show 

Film (The 
Street-
fighter) 

WEDNESDAY 

2 7 9 10 0 
Commonwealth New Price is Young Doctors News Captain Socceroo 

Games Right News M.A.S.H. World Soccer 
DrWho News Sale of the *Power without News 
News *Sons and Century Glory *Ladies by the 
Towards 2000 Daughters Superquiz Prisoner Sea 
Journey into *Country *My Brother's The Night *Film (Some 

Thailand Practice Keeper Stalker Tired Young 
Nationwide Marco Polo Film (Seven Men) 
Pot Black Nights in 
Countrywide Japan) 
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THURSDAY 

2 7 9 10 0 
Commonwealth New Price is Young Doctors News Follow Me 

Games Right News M.A.S.H. Railways for 
DrWho News Sale of the Reporters Progress 
News *Sons and Century Film (The News from 
Great Daughters *Sullivans Seeding of Uhlenbusch 

Railway *Bless this *Hart to Hart Sarah Bums) News 
Journeys House Don Lane Scoop 
of the *Holding the Show *Rosa de Lejos 
World Fort From Prague 

Nationwide *Cop Shop to Monte 
Shoestring Not the 9 Carlo 

o'clock 
News 

FRIDAY 

2 7 9 10 0 
Commonwealth New Price is Young Doctors News People you Meet 

Games Right News M.A.S.H. International 
Countdown News Sale of the Muppet Show Sport 

Friday Mind Your Century *Film (The News 
News Language Happy Days Poseidon Cabaret 
*Home Sweet World Around *Mork & Mindy Adventure) *Moliere 

Home Us Little House *Film (I Sette 
Mastermind Film (At the on the Fratelli 
Nationwide Earth's Core) Prairie Cervi) 
Sow What Columbo 
Gold, Gold, 

Gold 

SATURDAY 

2 7 9 10 0 
Football News News News Captain 
News Football *Diff'rent Young Talent Socceroo 
Four Corners That Was the Strokes Time Brazil Pan-
Little World Season that Charlie's Parkinson in diero 
of Don Was Angels Australia News 
Camillo *McMillan & Hawaii 5-0 Film (The Tiger Brigades 

Film (Follow Wife *Taurus Bridge at *Film (Living) 
the Fleet) Rising Remagen) 
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SUNDAY 

2 7 9 10 0 
Countdown News News News Storybook 

Sunday Wonderful New Faces John Laws' International 
Weekend World of 60 Minutes World Mountains of the 

Magazine Disney Film (Hustle) M.A.S.H. World 
*Onedin Line *Kingswood Film (Semi- Fortunata Y 
*Sons and Country Tough) Jacinta 

Lovers *Love thy *Film (Do you 
On the Neighbour Remember 

Record *Film (Fun Dolly Bell?) 
with Dick 
& Jane) 

* The 39 programs indicated by an asterisk are those which portray a family in a major role, and which 
were analysed in depth. 
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