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State/territory 
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723 

43 

1008 

640 

1619 

1859 

226 

300 

Total = 6,418 
aged 14-21 

   

   
 



 

 
  

 

Slide 4 |  Version 2

Homelessness
and housing
insecurity
PL3 + WTI4

Mental health and 
suicidality 



 

   
    

  

   

Psychological 
distress 

• 81.0% of participants displayed signs of 
high or very high psychological distress 
(K10) 

• More common among those: 

• living in rural areas 

• trans or gender diverse 



 

   

     
  

 

   

  

   

Suicidality and 
Self-harm 

• 25.6% of participants had attempted 
suicide at some point in their lives 

• 10.1% had attempted suicide within the 
previous 12 months 

• More common among those: 

• aged 14-17 

• trans or gender diverse 

• living with disability 

• living in a rural area 
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Harassment 
and assault 

• 40.8% experienced verbal harassment 
in the past 12 months 

• 22.8% experienced sexual harassment 
or assault in the past 12 months 

• 9.7% experienced physical harassment 
or assault in the past 12 months 



 

 
       
 

 
    

     

 
 

Education based 
experiences 

• 60.2% of those at secondary school felt 
unsafe or uncomfortable in the past 12 
months 

• 63.7% of those at school frequently 
heard negative remarks regarding 
sexuality in the past 12 months 

• 38.4% missed days of school because 
they felt unsafe 
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What makes you feel good about yourself? 

Romantic connection 

‘Having loving friends and a 
partner and being comfortable 
with the thought that whatever 
happens in life I’ll still have 
them.’ 

Social connectivity to 
friends and family 

‘Having friends who get me 
out of my depressive 
episodes and into real life, 
they support me.’ 

Creating and achieving 

‘Making music, singing, writing, 
walking, gym, wearing clothes I 
like, talking about my sexuality 
openly, acting, performing, 
creating fiction.’ 

Affirmation from others 

‘Dressing the way I want to 
having friends and family 
refer to me by the right name 
and pronouns, seeing the 
changes in my body as I 
progress in HRT.’ 

Affirmation from 
within 

‘Thinking of me as a girl’ 
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headspace would like to acknowledge Aboriginal and Torres 
Strait Islander peoples as Australia’s First People and 
Traditional Custodians. We value their cultures, identities and 
continuing connection to country, waters, kin and community. 
We pay our respects to Elders past and present and are 
committed to making a positive contribution to the wellbeing 
of Aboriginal and Torres Strait Islander young people, by 
providing services that are welcoming, safe, culturally 
appropriate and inclusive. 
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we believe in the 
power of youth 

(and talking like we mean it) 

A clear, consistent and compelling tone of voice is one 
of the best ways a brand can form real connections with 

people. And when you think about how important forming 
genuine connections is to us, it's easy to see why we've 
put plenty of thought into the way we speak and write. 

youth 
centric 

Young people help 

influence our services 
and advocate for 

better care. 

thought 
leader 

More than ten years 
experience providing 

progressive, evidence
based youth mental 

health services. 

in 
partnership 

Working together with 
those who support 

young people. 



headspace Vision 
All young Australians are supported to be 
mentally healthy and engaged in their communities. 

headspace Mission 
headspace collaborates to design and
deliver innovative ways of working with young people
to strengthen their mental health and wellbeing. 





centres 
In FY19/20 headspace centres 
provided 405,139 services to 

97.257 
young people ' 

Priority groups 

~ Aboriginal and
W Torres strait Islander 9% 

~ Culturally and
W Linguistically Diverse 

11% 

LGBTIQA+ 24% 

Gender 

62% 36% 
Female Male 

2% 
Gender diverse 
or undisclosed 



In FY19/20, eheadspace, our online and phone 
counselling service provided 78,187 services to 

young people ' 
Priority groups 

I'!\. Aboriginal and -W Torres Strait Islander · · 

6#:). Culturally and -W Linguistically Diverse · 

LGBTIQA+ 

Gender 

78% 
Female 

18% 
Male 

30% 

4% 
Gender diverse 
or undisclosed 

eheadspace 





LGBTIQA+ 
It’s not all glitter
and rainbows 
If life becomes overwhelming, 
headspace is a safe space for 
LGBTQIA+ young people to come 
and talk about everything they’re
going through. We're helping 
thousands of young people from 
the LGBTIQA+ community get the 
support they need. 



Video: LGBTIQA+ Pronouns 



 

2021 campaign 
performance 

• Content was developed to increase mental health literacy 
amongst young people and their family, friends, colleagues and 
employers 

• The campaign received over 704,000 impressions 

• Ads reached over 311,000 people 

• Campaign landing page received +23% more page views than 
2020 

• headspace was the leader in the sector across the month. 

• headspace marched in the 2021 Mardi Gras parade, as we 
have done since 2013, to reinforce that headspace is a safe 
space for LGBTIQA+ young people 
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practice guidance 
for organisations 

Offer a space that is safe, private and accepting (e.g., use of flags, 
imagery and resources) 

Develop partnerships to LGBTI community partners 

Provide training for LGBTI-competent mental health training 
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practice guidance 
for organisations 

Seek to employ appropriately qualified and skilled staff who 
identify as LGBTIQA+ 

Be flexible when engaging LGBTI individuals 

Be open to discussing gender and sexuality 
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practice guidance 
for workers 

Facilitate conversations about sexual identity 

Support identity formation and ‘coming out’ 

Address internalised heterosexist and homophobia/biphobia/transphobia 
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practice guidance 
for workers 

Encourage support and acceptance 

Strengthen social supports 

Regularly explore ways to enhance service delivery for young people 
who identify as LGBTIQA+ 
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